




Fujifilm goes to great lengths to ensure 
your investment in the J Press 720S is a 
positive and profitable one. After all, your 
success is our success, so the partnership 
we enter into is one based on mutual 
trust. We make a commitment to go the 
extra mile to ensure that all aspects of 
your business can extract the maximum 
value out of the industry’s leading B2 
digital press, the J Press 720S. Over the 
following pages we outline some of the 
many positive and successful experiences 
of printers who have installed the  
J Press 720S and, in all cases, how the 
press has transformed their businesses. 
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“The J Press 720S prints better than 
offset, its quality is second to none”
Jeff Hernandez, VP, Classic
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Classic is a leader in digital 
artistry and innovative printing. 
For over 35 years they’ve crafted 
solutions, mastered technologies 
and expanded capabilities to 
exceed their clients’ highest 
expectations. Classic works 
with Fortune 500s, including 
automotive and high-end 
fashion, as well as B2Bs, boutique 
businesses, and agencies. 

When looking for a new digital 
press, Jeff Hernandez, VP, Classic, 
evaluated nearly everything 
currently on the market. 

Hernandez talks of how Classic 
arranged a ‘shootout’ and had 
two of their key clients evaluate 
the output, side-by-side, prior to 
investing in new technology. 

“The clients accused us of slipping 
in an offset print within the blind 
test,” said Hernandez.  “They 
thought the J Press 720S printed 
sheets were actually printed 
offset.”

Continues Hernandez, “The 
quality output of the J Press 
720S is what initially stood out. 
In regards to color consistency, 
there is no other digital press 
that is more consistent; from one 
sheet to the next, from the tail 
to the gripper, the technology 
is revolutionary.  Most digital 
devices are inconsistent, 
especially with grey (PMS 436), 
but not the J Press 720S. The 
ability to calibrate PMS colors 
accurately is amazing; it’s a solid 
machine.” 

Classic exceeds their clients’ 
quality expectations with  
the J Press 720S.
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Uptime is another hot topic when 
discussing a digital inkjet press. 
“Our uptime is at 90 percent, 
which has truly exceeded our 
expectations,” said Hernandez. 
“The J Press 720S just runs 
and runs. Our inkjet heads 
are functioning perfectly, not 
clogging, or streaky, which is 
a great testimony to the inkjet 
technology of FUJIFILM Dimatix’ 
Samba printheads.” 

With a toner based machine, press 
operators would often need to 
check the output, because they 
needed to ensure the output is 
right. “With the J Press 720S our 
operators don’t have to sit around 
and pick samples for review; it just 
runs,” adds Hernandez.

The J Press 720S at Classic 
complements their other 
equipment, and Hernandez is 
pleased with the new business 
coming through his doors. “The 
J Press 720S has opened new 
avenues to us; we continue to 
offer the high-quality product we 
are known for, while now being 
more cost-effective with short-
runs,” says Hernandez. 

Hernandez speaks about inkjet 
being the next level of quality, 
and how the J Press 720S output 
is better than offset. “Additional 
benefits include no rollers to deal 
with, no gap streaks, no roller 
streaks, no ink problems,” said 
Hernandez. “Fujifilm’s J Press 720S 

is very consistent from sheet to 
sheet, it prints better than offset, 
and quality is second to none; 
it’s the absolute right fit for our 
needs.” 

Classic is able to produce a variety 
of short-run jobs on their  
J Press 720S, including those 
that are design-heavy, as well as 
variable data and jobs with unique 
specifications. They recently 
switched a high end variable 
specialty publication job onto 
the J Press 720S, and their client 
was very pleased. Hernandez 
says having more flexibility with 
color options was key, and now 
this particular job will always be 
produced on their J Press 720S.

“Since we’ve been in production, 
all jobs we’ve run on the J Press 
720S will stay on the J Press 
720S,” declares Hernandez. “Once 
a client has been introduced to 
the outstanding output from the 
J Press 720S, and recognizes the 
noticeable differences (compared 
to the previous press) they do 
not want us to go back (to the 
previous press).” Hernandez says 
for Classic to produce beautiful 
work off their toner-based 
machines, they had to work ‘twice 
as hard’ and had to deal with 
markings and streaks, and could 
never match the quality of offset.  

“When running regular coated and 
uncoated stock, the J Press 720S 
outputs the best sellable sheet in 

the industry,” claims Hernandez.  
“And per my experience when 
comparing ink costs, in many 
situations it’s less expensive to go 
with inkjet versus toner.” 

“Our relationship with Fujifilm 
goes back 25 years, and we 
are long-time user of Fujifilm’s 
Superia  plates,” says Hernandez. 
“All of Fujifilm’s solutions are 
very consistent, and sustainably 
cleaner products compared to 
others in the industry. Fujifilm 
is very innovative, and always 
thinking ahead of the others.” 
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“The J Press 720S has opened new avenues 
to us; we continue to offer the high-quality 
product we are known for, while now being 
more cost-effective with short-runs.”
Jeff Hernandez, VP, Classic
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“On the J Press 720S, the first sheet 
to the last are perfect, always” 
Ryan Clark, president, Direct Edge Media

“We did our due diligence with 
extensive industry research 
before we made our decision to 
move forward with Fujifilm’s  
J Press 720S,” said Ryan 
Brueckner, CEO, Direct Edge 
Media, A full service print media 
provider, specializing in digital 
and large format, for well-known 
clients across the United States. 

“The J Press 720S has been a great 
addition to our offerings,” says 
Ryan Clark, President, Direct Edge 
Media. “We have a tremendous 
range of equipment, and the  
J Press 720S truly bridges the gap 
from our litho world.” 

When Brueckner visited the 
America’s Technology Center 
for a personal demonstration of 
the J Press 720S, he ran many of 
his own files, to get an accurate 
understanding of this second 
generation press. 

“We ran a number of challenging 
files, on various stocks. Honestly, 
I was blown away by the quality 
output,” said Brueckner. “There is 
nothing else like it on the market; 
this platform is second to none.” 

With a 29.6-inch x 20.9 inch sheet 
and an output of 2,700 sheets per 
hour, Fujifilm’s second generation 

Direct Edge Media 
exceeds their 
clients’ print quality 
expectations with the  
J Press 720S.

Ryan Clark, left, president and Ryan 
Brueckner, CEO, Direct Edge Media



Ready to transform your business today 0909USA

sheetfed J Press 720S is an ideal 
solution for printers like Direct 
Edge who are looking for a 
product that features the quality 
and robustness of an offset press, 
and the versatility to handle even 
the shortest of press runs.
The bottom line at Direct Edge 
is experiencing positive growth, 
and Brueckner and Clark agree 
that pertaining to color, ‘there’s 
nothing you can’t do with the  
J Press 720S.’ 

“The color consistency, cross-
overs, gray builds, overall quality 
and repeatability of output from 
the J Press 720S are just amazing. 
It aligns perfectly with the higher 
expectations of our clients,” says 
Brueckner.
 
Direct Edge recently ran a press 
sheet print sample on the J Press 
720S for one of their clients. 
Upon seeing the outstanding 
quality output, the client 
immediately revised their entire 
concept, including increasing 
the size, so it could be produced 
entirely on the J Press 720S. “We 
were not surprised when they 
radically changed their strategy 
and design,” said Brueckner. “With 
regard to their extensive cross-
overs, we knew the J Press 720S 
could effectively and efficiently 
handle their short-run job.”   

“On the J Press 720S, the first 
sheet to the last are perfect, 
always,” says Clark. “We are 

migrating more and more jobs 
from offset to the J Press 720S.”

“One of our clients within the 
fashion industry distributes 
small-runs of seasonal catalogs,” 
adds Clark. “These short run jobs 
are challenging to produce on 
traditional offset presses. With 
the J Press 720S we’ve been able 
to capitalize on these types of 
projects cost-effectively, and 
that’s the sweet-spot for us.”
Continues Clark, “With its sheet 
size and quality, the J Press 720S 
does exactly what it’s supposed 
to do while meeting all of our 
expectations. The text quality, 
even at two-point, is exceptional. 
The J Press 720S is an elite 
machine.” 

Direct Edge has enjoyed a long-
term relationship with Fujifilm, 
and their line-up of innovative 
solutions over the years includes 
many other wide format presses 
from Fujifilm.  

“We are a Fujifilm house,” says 
Brueckner. “We have a deeply-
rooted partnership. With regard 
to Fujifilm being an industry 
leader within innovation and 
technology, it’s definitely an 
organization we want to work 
with. There is not a company 
in this marketplace that can 
successfully support our range of 
offerings like Fujifilm can.” 
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“The quality we are seeing on 
Fujifilm’s J Press 720S, it’s better 
than litho; it’s revolutionary, and 
just a better way to print.”
Todd Meissner, president, Color Ink

 Austin Meissner, sales and sourcing 
manager, Color Ink (left) with Todd 
Meissner, president, Color Ink



Color Ink, a Sussex, Wisconsin-
based print services provider 
is changing its approach to 
traditional print while expanding 
into new markets with Fujifilm’s  
J Press 720S.

“The Fujifilm J Press 720S has 
transformed our business,” said 
Todd Meissner, president, Color 
Ink. “We’re taking jobs off the 40 
inch litho and other platforms. 
We are moving more jobs over to 
the J Press 720S because it makes 
good economic sense. The inkjet 
technology is unbelievable, it 
produces tremendous quality, and 
it’s a faster way to produce many 
of our jobs.”

Jim Meissner, Todd’s father, 
started Color Ink in 1984, as 

primarily a commercial printer. 
With the addition of Austin 
Meissner, Todd’s son, Color Ink 
is now a third-generation family 
owned and operated business, 
with 100,000 square feet 
within two buildings situated 
on suburban Milwaukee land 
that was once a family farm. 
The operation includes 75 full-
time employees, along with an 
additional head count of up to 50 
temporary employees, working 
up to three shifts a day, five days 
a week.  

“My grandfather started the 
company with very humble roots,” 
says Austin Meissner, Sales and 
Sourcing Manager, Color Ink. “It 
certainly means a lot to me being 
third generation at Color Ink. 

Color Ink transforms traditional 
business and expands into new 
markets with the J Press 720S.

11USA

CASE STU
DY

Color In
k

 



Transforming businesses across the globe12

Having the opportunity to work 
with my father is just a great 
experience for me.”

The Meissner’s research into an 
inkjet press that could fill their 
clients growing need for shorter 
runs and versioning culminated 
with a visit to Fujifilm’s Americas 
Technology Center to experience 
the J Press 720S first-hand, 
including running a myriad of 
tests to prove that that the 
technology could meet their 
needs.

“When we looked at other 
offerings before committing to 
the J Press 720S, we felt there 
wasn’t anything that was even 
close, in our opinion, to the cost of 
ownership, quality level, and 
uptime. With the quality we are 
seeing on Fujifilm’s J Press 720S, 
it’s better than litho; it’s 
revolutionary, and just a better 
way to print,” said Todd Meissner.

“An exciting market that we’re 
really looking to catapult into 
with the J Press 720S is folding 
cartons,” adds Austin Meissner. 
“We understand that the in the 
folding carton market, especially 
for the consumer market and 
brand awareness, hitting brand 
colors to their full integrity is so 
vital. A portion of our business, I’d 
say maybe 15 percent, caters to 
the consumer packaging group, 
and with the J Press 720S, we’re 
able to more closely match PMS 

colors that are always challenging 
to hit. I think there’s a lot of 
opportunity for us to expand 
into that market in a way we’ve 
never been able to successfully 
do before. And we think there’s 
a really strong opportunity to do 
that with the configuration of the 
J Press we purchased.” 

Color consistency and tight 
project turnarounds are always 
on the minds of print service 
providers, and with the J Press 
720S, they are essentially a non-
issue. “On the J Press 720S the 
color consistency is phenomenal,” 
says Mark Linski, J Press 720S 
operator, Color Ink. “From sheet 
one to the last sheet, there is 
no variance in color. I don’t even 
have to worry about consistency. 

“A portion of our business caters to 
the consumer packaging market, and 
with the J Press 720S, we’re able to 
more closely match PMS colors that 
are always challenging to hit. I think 
there’s a lot of opportunity for us to 
expand into that market”
Austin Meissner, sales and sourcing manager,  
Color Ink
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And the ease of use goes from 
maintenance all the way through 
the ease of the interface. I 
basically load paper and print all 
day long; it just keeps running and 
running and running.” 
 
Printing on-demand and in 
shorter runs is a key element 
for Color Ink since more and 
more print buyers are specifying 
shorter runs and versioning.

“For a lot of the retailers, their 
store accounts across the country 
may only be 1,000 stores, or 
maybe a couple hundred stores,” 
said Todd Meissner. “When we 
are producing graphics for each 
store, we’re talking about run 
lengths of maybe 200 to 1,000 
units, short runs. That’s why the 
J Press 720S is such a great fit for 
us. We’re going from one job to 
another without stopping. It’s the 
same paper, it’s the same sheet 
size, but we’re literally printing 
10 of this, 20 of this, 500 of that, 
nonstop, on the fly. Versioning 
has been just a great tool for us 
on the J Press 720S, whereas if 
you think about what you’d have 
to do on a litho press with plate 
changes, it’s a big deal. We are 
also eliminating the need for 
customers to warehouse finished 
product, and literally print on-
demand for not that much of a 
higher price per unit, compared to 
ordering 10,000 or 20,000 units 
at a time. The Fujifilm J Press 720S 
is outstanding.”

“We’re going from one job to another 
without stopping. It’s the same paper, 
it’s the same sheet size, but we’re 
literally printing 10 of this, 20 of this, 
500 of that, nonstop, on the fly.”
Todd Meissner, president, Color Ink

Concludes Todd Meissner, 
“Fujifilm always seems to come 
forward with very relevant 
solutions for our business, 
and our experience with their 
equipment, consumables, and 
people have been instrumental in 
transforming our business.”
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High quality and color 
consistency enable Acuprint 
to move short run offset work 
to J Press 720S. 

“We had been looking for an 
efficient digital press that 
would serve our ever-growing 
short-runs,” said Sam Sowlaty, 
owner, Acuprint, a Los Angeles, 
California-based print services 
provider specializing in high-
quality short-run and print-on-
demand catalogs, pocket folders, 
display signage, commercial 
marketing collateral, and 
booklets.

“No other press on the market can 
produce the same color consistency”
Sam Sowlaty, owner, Acuprint
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“We were not able to be 
competitive with price-points due 
to the limitations of producing 
short runs on our litho presses, 
and we struggled with color 
matching on short-run and repeat 
jobs. With Fujifilm’s J Press 720S, 
we no longer have to worry about 
color matching. Knowing we can 
meet our customer’s expectations 
gives us tranquility in a fast-paced 
environment.” 

Sowlaty has been involved 
in print since 1982, upon his 
graduation from the University 
of Southern California, and 
knows quality output when he 
sees it. Sowlaty visited Fujifilm’s 
Americas Technology Center, 
and he experienced hands-on 
demonstrations of the J Press 
720S, and was able to see in-
person its color consistency, using 
various substrates with a number 
of his own different print files. 
When he compared those samples 
to litho, the motivating factors 
in his decision to purchase the J 
Press 720S were the offset-like 
quality and color consistency. 

Time and labor also added up 
quickly when running short run 
jobs on their offset presses, 
making those jobs inefficient and 
costly. 

“Our jobs on litho would involve 
hours of color matching, along 
with averaging thousands of 
dollars in labor and make-ready 

waste. With the J Press 720S there 
is no need for that extra overhead. 
It’s a game-changer,” said Sowlaty. 
New jobs are now positively 
affecting the bottom line at 
Acuprint, and their customers are 
truly enthusiastic about the 
output from the J Press 720S. 
“Previously, we had many 
opportunities for new jobs, but we 
just couldn’t manage them. The  
J Press 720S is a definite 
advantage that ‘fills the gap’ and 
enables us to move more and 
more jobs from offset to the J 
Press 720S. We are able to get 
more work due to the color 
consistency of Fujifilm’s  
J Press 720S. No other press on 
the market can produce the same 
color consistency,” says Sowlaty. 

In order to maximize the color 
fidelity and repeatability of 
the J Press 720S, Acuprint has 
developed custom color profiles 
on their J Press 720S to enable the 
highest level of color matching 
between their offset and J Press 
print platforms.

“Fujifilm is a great company, we’ve 
run their plates for a long time, 
and their high quality products 
are an anchor in my facility,” adds 
Sowlaty. “We are very satisfied, 
Fujifilm is always proactive, and 
the (J Press 720S) install was very 
smooth.” 

“The sky’s the limit with the J Press 
720S,” concludes Sowlaty.

“The J Press 720S is a 
definite advantage 
that ‘fills the gap’ and 
enables us to move 
more and more jobs 
from offset.”
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“The J Press 720S allows us to produce 
our work faster, more productively; 
the accuracy is great from the first 
sheet to the last sheet, to a reprint a 
week or month from now.” 
Dave Gilson, owner, Gilson Graphics



Ready to transform your business today 17

In 2012, Gilson Graphics, located 
in Grand Rapids, Michigan, was 
one of the very first customers 
worldwide to install Fujifilm’s first 
generation J Press 720 production 
inkjet presses.  According to 
Dave Gilson, owner of Gilson 
Graphics, when they had their 
first demonstration of the original 
J Press they were “blown away” by 
the quality and said “no question 
this was the machine for us.”  

Since that time, Gilson Graphics 
has upgraded to the second 
generation J Press 720S. 

“The J Press 720S has allowed us 
to grow our digital footprint,” said 
Gilson. “We’ve also become more 
productive and eliminated other 
presses that became obsolete.”

“With the J Press 720S if you just 
look at its output, there’s no way 
that one can tell a difference 
between an offset and a digitally-
produced piece on the J Press 
720S,” says Gilson. “The quality 
levels are so similar with the 
benefits of a wider color gamut, 
more precise registration, and 
better color consistency.”

Gilson can’t say enough about 
the color consistency, and the 
precise registration. When talking 
with Dave about positive benefits 
the J Press has brought to Gilson 
Graphics, he shares, “We have a 
number of customers who are 
producing brochures with color 
chips showing wood grains and 
fabric swatches, and the color 
has to be precise, accurate, and 

In 2012 Gilson Graphics was 
one of the very first customers 
worldwide to install Fujifilm’s 
first generation J Press 720 
production inkjet press.  
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consistent. Because of that they 
have now specified that they 
want all their work done on the  
J Press 720S.” 

“Running a four color neutral grey 
on an offset press - you’re going 
to have color inconsistency. I don’t 
care how good your equipment 
is, how good your operator is, 
you cannot hold a neutral grey 
consistently throughout a press 
run, or from press run to press 
run. It’s very difficult. It’s not a 
problem with the J Press 720S.” 
“The J Press 720S allows us to 
produce our work faster, more 
productively; the accuracy is 
great from the first sheet to the 
last sheet, to a reprint a week or 
month from now.” 

Based upon experience with 
other digital vendors, uptime 
had been one of Gilson’s bigger 
concerns. “With the J Press 720S, 
this has not been an issue. We’re 
very happy with the uptime that 
we have. Our original threshold 
target was 80 percent, and it has 
far exceeded that.”

Gilson has dedicated salespeople 
who are calling on customers 
that do digital work and do larger 
runs of variable work. Having 
such a wide range of capabilities 
gives them many cross-selling 
opportunities.

The 720S is run by one person.  
Gilson has four operators trained 
to run their J Press 720S, and is 
running a minimum of two shifts, 
five days per week, every week 
and it’s not unusual to work on 
Saturday or Sunday, or add a third 
shift.

“Digital inkjet is going to continue 
to grow, it’s going to continue to 
take shares from offset, and it will 
eventually become larger than 
offset, because of the lack of a 
make-ready time, consumables 
waste and its quality consistency. 
The customers receive a good 
price point, and we’re getting a 
better margin on our work,” said 
Gilson.

When asked about the need 
to coat J Press 720S finished 
output, Gilson stated, “the scuff 
resistance on the J Press 720S is 
superior to any other digital press 
that we’ve looked at. And so from 
my perspective, the reason why 
people coat or film-laminate is 

“We’re very happy with the uptime 
that we have. Our original threshold 
target was 80 percent, and it has far 
exceeded that.”
Dave Gilson, owner, Gilson Graphics
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because the printed piece is going 
to go through the mail, it’s going 
to get beat up, it’s going to get 
scuffed, and they need to protect 
it. The scuff resistance on the  
J Press 720S is so much higher, 
this added step is not necessary.”
Gilson believes that the quality, 
relatively high speed for variable 
sheet fed and the larger press 
sheet are the three main 
differentiating capabilities. 
“It’s been over four and a half 
years that we’ve been running the 
J Press, which is really amazing 
when you think about it,” says 
Gilson.  “People look at it and say 
‘wow, this is new technology.’  No, 
not really. Maybe new to you.” 
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“In my 47 years in printing, there’ve been 
a lot of changes, but the J Press 720S by 
far has been the most exciting thing I’ve 
ever seen, and I’ve seen a lot.”  
Raymond Ballew, vice president of administration,  
Floor Productions 
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“The J Press 720S is almost the 
culmination of what I’ve seen 
coming for years,” said Raymond 
Ballew, Vice President of 
Administration, Floor Productions. 
“I knew digital printing would be 
taking over someday. With the 
digital inkjet technology, I believe 
there will come a day when litho 
will be more-or-less obsolete. 
Fujifilm’s J Press 720S is a giant 
step in that direction.” 
 
When discussing other digital 
technology in their facility, they 
pale in comparison to the  
J Press 720S.   

“On the J Press, we get better 
quality, and better color,” adds 
Russell Green, J Press 720S 
operator, Floor Productions. “The 

registration always holds tighter, 
and the color’s going to be there, 
all the time. It’s very consistent. 
On conventional offset, there’s 
ghosting, and the struggle of 
getting your ink keys set. You can 
have a big solid (here) and then 
you’ve got a 40 percent screen 
drag behind it; and you’re not 
going to be able to hold it and still 
make that solid look as consistent 
throughout the run, because you 
don’t have that balance. With the 
J Press 720S, we don’t have any 
of those worries.” Adds Ballew, 
“Even with a target Delta E of 
three or under, running offset, 
it’s not uncommon to have color 
fluctuations off the Delta E target 
across the sheet. With the  
J Press 720S, you just don’t have 
that problem.” 

Fujifilm’s J Press 720S enables 
Dalton, Georgia-based Floor 
Productions to increase 
profitability and competitive 
advantage with short to 
medium runs.  
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With a 29.6-inch x 20.9 inch sheet 
and an output of 2,700 sheets per 
hour, Fujifilm’s second generation 
sheetfed J Press 720S is an ideal 
solution for printers like Floor 
Productions who are looking for a 
product that features the quality 
and robustness of an offset press, 
and the versatility to handle even 
the shortest of press runs. 

On their very first day of 
production with the J Press 
720S, 12 jobs were processed 
in roughly two and a half hours. 
On an offset press, Green could 
have run approx. two to three 
of those jobs within the same 
time, thus experiencing upwards 
of a 75 percent improvement 
in productivity for short run 
jobs. Floor Productions is also 
minimizing labor per job and 
eliminating make-ready waste, 
allowing for significantly 
improved margins. 
 
“Not only are my customers 
happier because we’re getting 
their finished work to them more 
quickly, but the quality of the 
output on the J Press is often 
better than offset,” says Ballew. 

Ballew and his colleagues visited 
Fujifilm’s Americas Technology 
Center in Chicago, prior to 
purchasing their J Press. They 
were prepared with a long list of 
questions, and sample files ready 
for production, along with the 
mindset of ‘you either change 

with the times, or you fall behind.’ 
“After a very thorough hands-on 
demonstration with the J Press 
720S, at the end of the day Reid 
Childress (Floor Productions’ 
President) and I were blown-
away, and frankly surprised at 
how impressed we were. After 
that initial visit we had zero doubt 
about buying it. We knew it would 
pay for itself very, very quickly. We 
didn’t buy it for bragging rights, 
we bought it because it fits,” said 
Ballew.

With a half-size format and a 
production speed of less than 
one second per sheet, the J Press 
720S opens up new opportunities 
for any short-run, general 
commercial printer. For press runs 
of a couple of sheets or several 
thousand, the J Press 720S allows 
you to compete for more of your 
customers’ branding business by 

dramatically lowering operational 
costs and reducing turnaround 
times – all while boasting 
offset-quality and superior color 
consistency throughout the run.
Dalton, Georgia, nestled in 
the foothills of the Blue Ridge 
Mountains, is home to many of 
the world’s largest floor covering 
manufacturers. Floor Productions 
is a premier supplier of product 
marketing tools within this 
industry, manufacturing a broad 
range of products from architect 
folders and merchandising boards 
to large format point-of-purchase 
graphics and fixtures. Within their 
nine facilities they also specialize 
in sampling hard surfaces, which 
makes them a complete turnkey 
supplier to their customers.
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In the print industry since 
1970, Ballew has experienced 
innovations in technology over 
the years, and is pleased their  
J Press is enhancing their 
business. Floor Productions 
also utilizes Fujifilm Superia 
LH-PJ plates, and for the past 10 
years has ‘never experienced a 
defective plate.’ 

“In my 47 years in printing, 
there’ve been a lot of changes, 
but the J Press by far has been the 
most exciting thing I’ve ever seen, 
and I’ve seen a lot,” concludes 
Ballew. 

“Not only are my customers happier 
because we’re getting their finished 
work to them more quickly, but the 
quality of the output on the J Press is 
often better than offset.”
Raymond Ballew, vice president of administration,  
Floor Productions
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“The J Press 720S is in my opinion the very 
best digital solution. I feel strongly about 
that because we checked them all out.”
Brad Scull, owner, Yorke Printe Shoppe

“The J Press 720S is in my opinion 
the very best digital solution,” 
says Brad Scull, owner, and 
second generation at Yorke Printe 
Shoppe. “I feel strongly about 
that because we checked them 
all out; our customers know we’re 
telling them the truth. And people 
like working with people they can 
trust.” 

Prior to their purchase, Scull and 
his associates visited Fujifilm’s 
Americas Technology Center, 
and provided their own intricate 

The J Press 720S allows 
for profitable high-end, 
short to medium runs 
at Yorke Printe Shoppe, 
a Chicago-area print 
services provider.   

print files to evaluate J Press 
720S’s capabilities. Scull invited 
his entire sales team to be part of 
the purchase decision. And while 
looking at other options, he asked 
them, ‘what would make you 
most excited when talking to a 
customer about new technology?’  
With a heavy emphasis on ‘what 
can it produce’ and ‘what can you 
sell,’ the overwhelming response 
was Fujifilm’s J Press 720S, and 
expectations were ‘very high’ as 
Yorke moved ahead and invested 
in the future.



Working closely with design firms 
across a variety of verticals, Yorke 
is heavily involved in branding, 
high-end identity, annual reports 
and books; which includes local 
clients as well as others reaching 
both coasts. Adds Scull, “This is 
what we do, let’s continue to try 
to do it better than anyone else.”

“Creatives are used to designing 
around the inherent deficiencies 
of certain presses, due to a size 
or quality constraint,” said Scull. 
“We’re anxious to let them know 
of the capabilities we now have 
with the J Press 720S, with 
shorter runs, and variable data.”

Yorke has been keeping a close 
eye on digital technology for a 
long time, especially the high-
end market since that’s their 
niche, with most of their clientele 
aspiring to achieve a high-end 
appearance on coated and 
uncoated stocks. 

“The J Press 720S handles our 
short run work extremely well,” 
said Scull. “Our sales folks out in 
the marketplace will say, ‘look at 
this output in comparison to what 
else is out there,’ with reference 
to a lot of other technology being 
15 – 20 years old.”

Scull discusses his thoughts on 
toner devices, and says, “Every 
toner device, whether it’s dry 
or liquid, piles – it sits on top of 
the sheet; on the J Press 720S it 
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doesn’t. It looks as good or better 
than offset printing on uncoated 
stocks, delivering a look our 
clients love. ” 

With run lengths continuing to 
be shorter to meet client needs, 
color consistency was also key 
for Yorke, and one of the most 
defining features of the J Press 
720S. “When comparing the 
quality of color consistency – and 
even the dot itself – on the J Press 
720S with several other options, 
at this point I feel like it’s head and 
shoulders above the rest,” adds 
Scull. 

“Being able to print today, a week 
from now, or even a month from 
now, the output looks exactly 
the same. Our clients no longer 
require press checks on this type 
of work, so it’s a time-saver and 
creates efficiencies, said Scull.” 

Scull does not enjoy the luxuries 
of a corner office lined with 
windows. His desk is in the middle 
of production, as he prefers to 
be where the action is, amongst 
all his colleagues. Yorke is truly a 
family affair. Scull’s wife pitches-
in as well, working the reception 
desk, assisting in accounting, and 
providing an extra set of hands, 
along with their daughters, as 
needed in the fulfillment-area. 

“I’ve had some great mentors, and 
my dad was a phenomenal role 
model,” says Scull. “We worked 

together for 20 years; he cared 
about people, and did the right 
things. Many of our employees 
have been with us over 20 years 
and we continue to invest in 
young people as well. We take 
very seriously what we do here, 
and I will not sacrifice people or 
relationships, and that applies to 
our customers, employees, and 
vendors.” 

“It looks as good or 
better than offset 
printing on uncoated 
stocks, delivering a 
look our clients love. ”
Brad Scull, owner, Yorke Printe 
Shoppe

CASE STU
DY

Yorke P
rin

te Sh
op

p
e



Ready to transform your business today26 Transforming businesses across the globe26

“We listen to what the customers need: 
speed, short-runs, and high quality. The 
J Press 720S was the answer.”  
Mardra Sikora, CEO, Pocket Folders Fast 
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Pocket Folders Fast, an Omaha, 
Nebraska-based print service 
provider stands out from the 
crowd in the presentation folder 
market with two J Press 720S 
presses. 

Pocket Folders Fast is a division 
of a broader group of companies, 
Wright Printing and Barnhart 
Press. Being a commercial printer 
allows this group of companies to 
provide services to a broad range 
of clients, including the niche 
of pocket folders and short-run 
digital packaging. 

“Wright Printing is the umbrella 
company, started in 1927 by my 
grandfather,” said Mark Wright, 
owner, Pocket Folders Fast. 
“We recently entered into a 

partnership with Barnhart Press, 
and have started our presentation 
folder company, Pocket Folders 
Fast, and will soon begin our 
short-run folding carton division.” 

Meeting the needs of their 
clients was a driving force in their 
investment of not one, but two 
Fujifilm J Press 720S presses.

“The J Press 720S was purely a 
customer-driven investment,” 
says Mardra Sikora, CEO, Pocket 
Folders Fast. “We listen to what 
the customers need: speed, 
short-runs, and high quality. The  
J Press 720S was the answer.”

“Now I can run them 
simultaneously on two different 
machines and get the exact same 

Pocket Folders Fast delivers 
superior quality short-runs on 
their two J Press 720S presses.  

27USA
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results. We felt that the J Press 
would be the exact machine we 
needed because of the ability to 
do 5,000 sheet runs and less at a 
very low cost point.”

“Uptime is fantastic,” adds Andy 
Cowles, digital department 
manager, Pocket Folders Fast. 
“The J Press uptime has been 
something to the effect of 99.8 
percent. The color quality and 
consistency is second to none. 
We can run a job today, and then 
another job tomorrow and the 
same job three months from now, 
and it will be the exact same as it 
was when we first ran it. Sheet to 
sheet, job to job, consistency is 
unbelievable.” 

In the near future, Pocket Folders 
Fast is launching a new division 
specifically for short-run folding 
cartons. 

“It will allow us to produce directly 
from the website, short-run 
folding carton jobs and produce 
on one or both of the J Presses,” 

said Wright. “We’ve had this 
website in our pocket for several 
years, but it just didn’t work on 
offset; and I don’t think it would 
have been possible without 
the J Press. Being able to go 
directly from the website to 
the J Press, it’s going to cut out 
costs significantly, and make our 
turnarounds faster.”   

“The J Press allows us to do two 
things to stand out from the 
crowd,” adds Wright. “One is, of 
course, the short run capability. 
In my opinion, from zero to 2,000 
copies I own the world. The other 
thing it does is the variable print 
aspect. We’re running a lot of 
different SKUs of the same size 
package, and we can run them in 
order without any stop, without 
any change, and they come 
out perfect every time. And in 
packaging, that’s a great saving.”

Pocket Folders Fast has a 
national client base, and they 
are a frequent exhibitor at 
industry trade shows across 
North America. “We don’t have 
an opportunity to always meet 
our customers face-to-face,” said 
Sikora. “Our best opportunity to 
see them is at conventions. That’s 
where we’ve used the J Press 
technology and variable data to 
show people what this capability 
is, and to really get their own 
ideas pumping on what they can 
offer their customers.” 

Resource savings, labor savings, 
and increased output with the J 
Press 720S. “With the two  
J Presses, we’re in a very unique 
situation,” says Cowles. “I can 
easily power through 30 or 40 
jobs in a shift. Easily. We’re not 
waiting for jobs to dry or cure 
before we’re finishing them, 
allowing for 24 hour production.” 
“We are constantly running 
folders at the level of 100 and 
250, daily, and it’s worked well for 
us because no plates, no waste,” 
said Wright. “Got to love it.”

Concludes Wright, “I’m often 
asked how the J Presses have 
transformed my business, and 
I guess that’s hard for me to 
answer, because they didn’t 
transform my business, it’s 
the reason I got back into the 
business.” 
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“The J Press uptime has been 
something to the effect of 99.8 
percent. The color quality and 
consistency is second to none.”
Andy Cowles, digital department manager, 
Pocket Folders Fast
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“The 720S delivers higher quality and 
better color consistency. It’s a perfect 
match for our business needs.”
Gary O’Toole, general manager, Walsworth

Color consistency and 
up-time of Fujifilm’s  
J Press 720S a perfect 
match for Walsworth. 

Gary O’Toole, left, general manager, and Chad 
Tillery, pressroom manager, Walsworth.



Walsworth, a family-owned 
publishing and print services 
provider is among the 35 largest 
printing companies in the United 
States as well as a Top 10 book 
printer, with over 250,000 square 
feet of printing and binding 
facilities in Marceline, Missouri. 
Additionally, Walsworth has 
many locations throughout the 
country, including the specialty 
book publisher Donning Company 
Publishers in Virginia Beach, Va., 
and The Ovid Bell Press in Fulton, 
Mo., which prints journals and 
magazines.

Having opened its doors in 
1937, Walsworth now employs 
over 1,250 people worldwide, 
with more than 250 of its team 
boasting 20 or more years of 
service to the company, and at 
times, three generations have 
worked together simultaneously.
When the Walsworth team was 
looking at new digital capabilities 
to bolster its workload, the print 
quality on the J Press 720S stood 
out. “Quality covers sell our 
books,” said Gary O’Toole, GM of 
the finishing plant in Marceline. 
“The 720S delivers higher quality 
and better color consistency.  It’s 
a perfect match for our business 
needs.” 

Within the first 90 days of service, 
their Fujifilm J Press 720S had 
logged 1.7 million impressions, 
freeing up offset capacity 
and allowing the Walsworth 
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production team to run more 
jobs per shift. Since day one 
of the Walsworth installation 
the consistency and color 
reproduction that the  
J Press 720S generates has been – 
and continues to be – spot on.

“We couldn’t be happier with the 
color stability, and we have great 
success with the up-time on the 
J Press 720S, especially when 
compared to our other digital 
presses,” says Steve Bergner, J 
Press 720S operator, Walsworth.
“Our relationship with Fujifilm is 
great,” adds O’Toole. “The service 
group is very consistent, always 
very responsive to our needs if we 
need them. And that’s important, 
because we offer services 
internationally – not just down 
the street.”

Such service has kept Walsworth 
as a longtime Fujifilm customer. 
As for the J Press 720S, the 
possibilities are endless. 

Says Chad Tillery, Walsworth’s 
pressroom manager, “I’ve 
experienced a lot of digital 
printing, and hands-down 
Fujifilm’s J Press 720S is the best 
quality digital print device I’ve 
ever seen.”

“I’ve experienced a lot 
of digital printing, and 
hands-down Fujifilm’s 
J Press 720S is the best 
quality digital print 
device I’ve ever seen.
Chad Tillery, pressroom manager, 
Walsworth
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Wegner GmbH, based just 
outside Bremen in Northern 
Germany, invested in the Jet 
Press 720S in August 2015 to 
expand the company’s digital 
print capabilities. 

Formed in 1985 as a repro 
company, Wegner GmbH initially 
offered plate production, proofing 
and desktop publishing to a 
variety of clients. This service 
proved successful, with the 
company expanding and moving 
to its current location, just south 
of Bremen, in 2001. In 2004, 
Wegner saw the opportunity to 
add digital printing capabilities 
to its service offering. Henning 

“We were interested in the depth 
of the colour gamut that could be 
printed by the Jet Press 720S, and 
were amazed by what could be 
achieved with a 4 colour ink set, 
which far exceeds what can be 
achieved with CMYK offset. ”
Henning Rose (left) and Ingo Wegner (right)  
chief executive officers, Wegner GmbH
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Rose, chief executive officer 
of the company explains: “It 
became obvious in 2004 that our 
customers were interested in 
digital print, so we made an initial 
investment in a digital machine, 
which was eventually replaced 
by an HP Indigo 5500 in 2007. 
At this time, we also expanded 
our finishing capabilities, with 
the addition of perfect binding 
and saddle stitching lines, along 
with foiling, UV coating and 
embossing, so we could produce 
most of the things customers 
requested in house. This digital 
print facility again proved a 
success.” 

When Wegner heard about 
the emergence of B2 digital 
presses, the natural next 
step was to investigate them 
and, after a rigorous testing 
process, the company decided 
to invest in Fujifilm’s Jet Press 
720S. Wegner chose the press 
because of its B2 format size and 
outstanding quality, matching the 
requirements of its varied agency 
and publishing customers based 
in the wider region surrounding 
Bremen. Henning Rose continues: 
“In the beginning, we were 
primarily interested in the B2 
format size as we knew it would 
complement our existing digital 
press. However, as we conducted 
the tests on the Jet Press, we 
were absolutely blown away by 
the quality of print produced by 
this machine. We could see that it 

would not only expand the range 
of print applications we could 
offer our customers, but also 
significantly improve the quality. 
In addition, we were interested in 
the depth of the colour gamut that 
could be printed by the machine, 
and were amazed by what could 
be achieved with a four-colour ink 
set, which far exceeds what could 
be achieved with CMYK offset.”

Rose continues: “The run length 
of most of the work we do is 
less than 2,000, with around 
75% of the jobs less than 1,000, 
complemented by a few much 
longer runs, so the Jet Press 
720S is a perfect fit for us. And, 
because we often print collated, 
the finishing time of many of the 
jobs we print on the press can 
often be reduced by several hours. 
But it is the colour gamut that the 
press can produce that has proved 
to be the most interesting aspect. 
We have a lot of experience in 
profiling and colour management 
and do a lot of work with the 
BVDM in Germany, so we have 
applied this experience to the Jet 
Press 720S with amazing results.”

“There are a number of 
advantages to the wider colour 
gamut. First, we can hit a much 
larger range of pantone colours, 
which is essential on some jobs. 
We have also found that, as well 
as some colours being noticeably 
brighter, there is more contrast 
and detail in the images. In 

Location:   Bremen, Germany

Applications:    General high 
quality, short run 
commercial print, 
book and calendar 
production

Jet Press 720S: 1

Employees: 16  

Installed: 2015

addition, we have also been able 
to produce results on uncoated 
paper that are similar to what you 
could achieve on coated paper. 
This does, however, mean we 
have to educate the designers 
too, as unless the colour gamut 
is there in the original image, you 
don’t see the benefit.”

“Finally, although our experience 
with Fujifilm in the past was 
only on the offset side as a plate 
supplier, I have to say that their 
support in getting us up to speed 
with the Jet Press 720S has been 
first class. We are looking forward 
to promoting the press further, 
and to pushing it to its limits 
to see what it can do. We are 
convinced it will help us expand 
our business in the near and 
longer term future.”

CASE STU
DY

W
eg

n
er G

m
b

H



Transforming businesses across the globe34



Founded over 130 years ago,
Straub Druck + Medien AG is 
based in Schramberg in the 
Black Forest, Germany, and 
employs over 137 people. It is 
a 24/7 operation, producing a 
variety of high quality printed 
products including calendars, 
leaflets, catalogues, books and 
marketing material for blue chip 
brands, either ordered through 
an online portal or directly. It 
also offers a wide variety of 
processing and finishing options 
for all applications, and has huge 
experience in digital printing.

In late 2014, Straub Druck 
became the first company in 
Germany to invest in Fujifilm’s 
second generation Jet Press 720S 
digital B2 inkjet press. One of 

the key factors that influenced 
the company’s initial decision 
was the ultra high print quality 
produced by the press, with 
the company subsequently 
developing an expansion  strategy 
to successively replace the 
existing in-house offset presses 
with the Jet Press 720S.  Francisco 
Martinez, CEO, commented at 
the time: “The Jet Press 720S 
offers enormous potential with 
the excellent print quality that it 
delivers and the speed at which 
we can change between jobs.”
 
Twelve months after the 
installation of the first press, 
Martinez takes up the story: 
“We were delighted with how 
things had progressed. After the 
installation of the first Jet Press 

Progressive German printer 
Straub Druck + Medien AG has 
built its growth strategy around 
its two Fujifilm Jet Press 720S 
presses.
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“By the end of our 
first year operating 
the press, we had 
turned over roughly 
one million euros on 
the machine, with a 
large proportion of 
that revenue being 
new business we 
would not otherwise 
have been able to 
accept.” 
Francisco Martinez, CEO, 
Straub Druck + Medien AG

CASE STU
DY

Strau
b

 D
ru

ck
 + M

ed
ien



at the end of 2014, the overall 
volume of work produced digitally 
rapidly increased. By the end of 
our first year operating the press, 
we had turned over roughly one 
million euros on the machine, 
with a large proportion of that 
revenue being new business we 
would not otherwise have been 
able to accept.” 

“We also saw some existing 
customers migrate from offset 
processes to take advantage 
of the inkjet service available, 
and jobs move from other digital 
presses when the very highest 
level of quality was required. With 
up-time of 70-85%, we found 
the Jet Press 720S to be a highly 
productive machine, more than 
up to the challenge of meeting 
this increased demand. Around 
65% of our work is now printed 
digitally and we expect this figure 
to reach 80% by 2018.” 

In the Spring of 2016, therefore, 
18 months after the installation of 
the first press, Straub Druck took 
the decision to invest in a second 
Jet Press 720S, with Martinez 
explaining: “The performance and 
quality produced by the Jet Press 
had been so outstandingly good 
that we took the decision to invest 
in a second press to help us meet 
the continued growth in our digital 
services.” 

“With the first press, we were able 
to offer considerably better value 
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to our customers on a price-per-
page basis than ever before, while 
keeping the quality of the product 
consistently high. Magazines and 
calendars make up a substantial 
proportion of our work, so many 
of the features the Jet Press 
offers, such as collated printing, 
were invaluable.” 

The ultra high quality achievable 
on the Jet Press has meant that 
Straub Druck  has also been 
able to generate new business 
opportunities across a range 
of new markets, including the 
production of bespoke magazines 
for high-end watchmakers. “The 
level of detail required for this 
sort of work makes the Jet Press 
the ideal platform with which 
to present these customers and 
products,” Martinez says. 

Another reason for the growth 
Straub Druck has seen is due 
to the introduction of an online 
portal for ordering printed 
products.  Martinez explains: “We 
also introduced a web-to-print 
service due to the high level of 
efficiency offered by the Jet Press, 
which made it easier to profitably 
accommodate the very short 
runs often associated with web-
to-print. We’ve seen this service 
grow rapidly and expect to see 
a further 80-90% increase in 
volume over the coming year.” 

Six months on from the 
installation of the second press, 
Francisco explains the success 
story: “We had an amazing six 
months after the installation 
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of our second Jet Press 720S 
in June 2016. Having two Jet 
Press 720S presses allowed us 
to demonstrate to customers 
that they can move away from 
offset technology without 
compromising on quality, while 
offering the possibility of printing 
lower volumes much more cost-
effectively.”

Key to the success of the two 
installations has been the ability 
of the Jet Press 720S to produce 

ultra-consistent, high quality 
print, with each printed product 
being right, first time, every time. 
This has dramatically cut down 
waste and increased productivity 
and profitability at Straub Druck + 
Medien.

“Everything we send to the Jet 
Press comes out perfect,” says 
Martinez. “With other machines 
we could never guarantee it would 
be right when it was printed, but 
we know that with the Jet Press, 

whatever we send to the machine 
will come out right first time. We 
have never seen a machine turn 
out such consistent, outstanding 
quality.”

“Every sheet you get from the 
press you can sell, which means 
no waste, and waste costs a 
lot of money. When we need to 
print 20,000 sheets a day, I have 
complete confidence that it will 
print 20,000 sheets a day. Other 
machines might do 24,000 one 

“Everything we send to the Jet Press comes out perfect. With other machines we could 
never guarantee it would be right when it was printed, but we know that with the Jet Press, 
whatever we send to the machine will come out right first time. We have never seen a 
machine turn out such consistent, outstanding quality.” 
Francisco Martinez, CEO, Straub Druck + Medien AG



day, but only 5,000 the next 
because there is a problem. As 
we are a 24/7 operation, we need 
machines that work and that we 
can rely on. The Jet Press 720S 
offers litho press quality, it is built 
well and just doesn’t break down.”

As the company is based in the 
Black Forest, its commitment to 
the environment is also a topic 
of increased focus: “We are very 
lucky based where we are, but it 
also comes with responsibilities,” 
says Martinez. “Many of our 
local customers want to work 
with a printing company that is 
environmentally sound. Because 
of the incredibly low levels of 
waste, our Jet Press presses 
are enabling us to meet these 
ecological demands, and many 
customers now work with us 
because of the environmental 
benefits they provide.”

“To make something new, you 
need a new technology, a new 
way of thinking and doing things,” 
says Martinez. In the 18 months 
following the installation of the 
first Jet Press, his team worked 
hard to learn all about the 
integrated capabilities of Fujifilm’s 
XMF workflow and the Jet Press 
720S. When they installed the 
second Jet Press, they wanted to 
change the XMF workflow set-up 
so they could queue jobs for both 
machines centrally and send them 
at the last minute to either press, 
depending on their needs. This 

was especially important as their 
online business grew, leading to 
a high volume of jobs coming in 
that were much less predictable, 
and not able to be planned in a 
traditional way.

“We talked to Fujifilm about 
tailoring our version of XMF to 
accommodate a workflow more 
suited to multiple machines and 
on-demand printing, and we 
were very pleased and surprised 
how quickly they developed a 
solution for this. Within a couple 
of weeks the team had come back 
to us and we now have an XMF 
software solution tailored to our 
business. You can’t overstate the 
production efficiency this now 
provides to us.”
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“As we are a 24/7 operation, we need 
machines that work and that we can 
rely on. The Jet Press 720S offers 
litho press quality, it is built well and 
just doesn’t break down.”
Francisco Martinez, CEO, Straub Druck + Medien AG



Straub Druck + Medien has 
developed a range of online 
portals in specialist sectors over 
the past few years, emboldened 
by the ability of the Jet Press 
to print such high quality, low 
volume print on demand.

“This is a rapidly growing area 
for us and the inherent flexibility 
and performance of the Jet Press 
means we are able to serve these 
on-demand markets extremely 
well,” says Martinez. “We are 
constantly creating new products 
for these markets and the Jet 
Press presses are printing the 
majority of these. One of the 
new markets for us is packaging. 
We have recently launched a 
new dedicated online packaging 
portal, and we have been amazed 
at how quickly this has taken off.”

“Most of these products are 
printed on one of our two Jet 
Press 720S presses, and feedback 
from the customers so far has 
been excellent. Packaging buyers 
want consistency and solid, 
bright colours, and the Jet Press 
presses are delivering all of this. 
We believe packaging will grow 
in tandem with our commercial 
printing operation over the 
next few years, and the Fujifilm 
machines are essential to our 
success in this sector.”

“We invested in our first Fujifilm 
press because we needed to. We 
needed to change the business 
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to help future-proof it. It was 
an experiment and we hoped it 
would make a real difference to 
the business,” continues Martinez.  
“We invested in the second Jet 
Press because we wanted to, 
because we had such a positive 
experience with the first one.  
I now have many companies 
visiting us to try to understand 
what is happening in this factory, 
and why the Jet Press 720S is 
working so well for us.”

“In addition, the level of service 
from Fujifilm after the installation 
of the second press has remained 
extremely high. This means that 
working with Fujifilm is like a true 
partnership: they are always there 
when we need them, they don’t 
try to sell us anything that is not 

right for our business, and they 
work hard to solve problems and 
find solutions. I foresee a great 
future working with Fujifilm, as 
together we continue to help our 
customers to think in new ways, 
develop new products, obtain 
new levels of quality and set new 
standards of productivity.”

Location:   Schramberg 
Germany 

Applications:  B2B and B2C 
online businesses; 
high quality 
calendars, books, 
cards, packaging

Jet Press 720S: 2

Employees:  137 

Turnover: €13.2m

Installed:  2014 and 2016
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“We’re growing rapidly, and a large 
part of the reason for our recent 
growth has been the investment we 
made in late 2015 in two Fujifilm  
Jet Press 720S presses.” 
Mario Perl, vice president of production & supply 
chain management, posterXXL



Germany

German web-to-print giant, 
posterXXL, sees rapid 
expansion following a major 
investment in two Jet Press 
720S presses.

Founded more than a decade 
ago to fill a gap in the market for 
personalised, on-demand posters, 
posterXXL, which was acquired 
by UK-based PhotoBox Group in 
2015, has grown rapidly to offer 
a wide range of on-demand print 
products to consumers across 
Europe. 

The company has an impressive 
arsenal of digital presses, 
supported by large in-house pre-
press and finishing departments, 
and having recently moved 
to new, larger premises in 
Heimstetten, east of Munich, it 
remains set on further expansion. 
“We’re growing rapidly,” says 
Vice President of Production 
and Supply Chain Management, 
Mario Perl. “And a large part of the 

reason for our recent growth has 
been the investment we made in 
late 2015 in two Fujifilm Jet Press 
720S presses.” 

“Our customers are continually 
demanding ever-faster delivery, 
so we sought out a press that 
could deliver on our need 
for increased speed, with no 
compromise on quality. After 
a long and careful search, we 
found just such a machine in the 
Jet Press 720S. We ordered one 
initially, but we were so impressed 
with its performance, that after 
just a few weeks, we ordered a 
second to operate alongside it. 
One year on, we couldn’t be 
happier with their performance. 
The up-time, at around 90%, is 
exceptional, and has allowed us to 
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significantly reduce our delivery 
times, something many of our 
customers have noticed and 
commented on.” 

Perl has also been impressed with 
the versatility of the machine: “A 
large proportion of our work is 
photographic printing on canvas 
and the Jet Press is perfect for 
this, delivering high quality print 
at a speed that simply would not 
have been possible for us prior to 
our Jet Press investment. But it 
doesn’t stop there – we use it to 
produce a wide range of products, 
including our famous retro 
photos, premium photo books and 
personalised calendars. We have 
found it to be such a versatile 
machine that we can send almost 
any job to it.” 

Perl has equally high praise for the 
service and support of the Fujifilm 
team since the installation: “Both 
the performance of the Jet Press 
presses and the support of the 
Fujifilm team have been excellent 
and our relationship with Fujifilm 
over the past year has very much 
felt like a cooperative partnership. 
They have been quick to respond 
on the rare occasions we have 
had problems, and they have 
continually helped us to get the 
very best out of the machines. 
I would have no hesitation in 
recommending Fujifilm to anyone, 
we have found them to be a 
hugely valuable partner to our 
business.”
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“Our customers are 
continually demanding 
ever-faster delivery, 
so we sought out 
a press that could 
deliver on our need 
for increased speed, 
with no compromise 
on quality. After a long 
and careful search, 
we found just such 
a machine in the Jet 
Press 720S. We ordered 
one initially, but we 
were so impressed with 
its performance that, 
after just a few weeks, 
we ordered a second to 
operate alongside it.”  
Mario Perl, vice president of 
production and supply chain 
management, posterXXL

Location:  Munich, Germany 

Applications:  Fast turnaround, 
on demand 
photographic 
canvas prints, 
premium photo 
books & calendars

Jet Press 720S:  2

Installed:  2015
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“The Jet Press 720S 
has given us the 
opportunity to move 
into new markets. It’s a 
machine truly designed 
to deliver short runs 
profitably, and allows 
us to offer a range of 
print products that will 
lead the market, rather 
than just following.“ 
Sandra Haket, co-owner,  
Impressed Druk en Print



Ready to transform your business today

Forward-thinking Dutch 
company invested in the Jet 
Press 720S to offer a range of 
products to move it into new 
markets and diversify  
its business. 

Established 22 years ago, 
Impressed Druk en Print, based 
between The Hague and 
Rotterdam in The Netherlands,  
is a high quality, B2 commercial 
printer employing 21 staff and 
has a turnover of 3.7 million 
Euros. Until recently, it based all 
its print production around two 
B2 Heidelberg offset presses. 
However, the trend of ever-
decreasing run lengths led it to 
start investigating the possibility 
of investing in a B2 digital press. 

In September 2015, Impressed 
invested in the Jet Press 720S 
B2 inkjet digital press to improve 
the profitability and turnaround 
times for its short run print and 
enable the company to offer a 
much broader range of short run, 
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creative and personalised printed 
products without any compromise 
on quality. 

Bas Gravesteijn, director of the 
company, explains: “With 30% 
of our run lengths now less than 
700, 40% between 700 and 
1,500, and 30% over 1,500, it 
was clear we could improve the 
efficiency and profitability of our 
shorter run work by investing 
in Fujifilm’s Jet Press 720S. 
Since the installation we have 
seen the press play a leading 
role in helping us to improve 
our short run print capability, 
as well as generating a range 
of new business opportunities. 
The full colour gamut and high 
quality produced by the Jet Press 
720S is really impressing our 

Bas Gravesteijn and Sandra Haket, 
co-owners, Impressed Druk en Print
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customers,many of whom are 
design and advertising agencies 
for whom the highest quality is 
critical. The ability of the press 
to print on a wide variety of both 
coated and uncoated paper is also 
a major advantage and gives us 
huge flexibility in terms of what 
we can offer our customers. All 
these features are helping us to 
differentiate our service offering 
in a highly competitive market.”

“The Jet Press 720S has also 
given us the opportunity to move 
into new markets“, adds Sandra 
Haket, co-owner of Impressed. 
“It’s a machine truly designed 
to deliver short runs profitably, 
and allows us to offer a range of 
print products that will lead the 
market,rather than just following. 
Fujifilm’s commitment to its 
customers and its desire to ensure 
we realise maximum return from 
our investment has also given us 
additional confidence in what we 
believe will be a long and mutually 
beneficial relationship.”
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Gravesteijn says the company is 
now producing a huge range of 
products, from desktop calendars 
to brochures, at run lengths and 
a level of quality that would not 
have been possible previously: 
“We’re also seeing a growing 
demand for personalised direct 
marketing materials, and the Jet 
Press 720S provides us with the 
added flexibility we need to meet 
this demand.”   

Impressed’s customers have 
also been ‘impressed‘: “They 
love the sharpness and clarity of 
the colours the Jet Press 720S 
produces”, Gravesteijn continues. 
“In fact they’re demanding that 
more and more of their orders 
are printed on the Jet Press 720S 
rather than our existing offset 
presses. And not just short run 
jobs either - our customers like 
the quality produced by the Jet 
Press 720S so much that we’re 
seeing lots of opportunities to 
profitably use it for longer runs as 
well.”

Aside from the print quality, 
Gravesteijn has also been very 
impressed with the Fujifilm team 
who installed the press and 
continue to service and support 
it: “We’ve built a very strong 
relationship with Fujifilm in a very 
short space of time. They listen 
to us and quickly respond to any 
questions we have - they seem to 
relish the challenge of providing 
fast and effective solutions to any 

Location:  The Netherlands 

Applications:   General high 
quality, short run 
commercial print

Jet Press 720S: 1

Employees: 21

Turnover: €3.7m

Installed: 2015

problems that we raise with them. 
We’ve been very happy indeed 
with the whole team.”

Sandra Haket concludes: “We 
understand our customers and 
know that they will be delighted 
with the quality of print we can 
now produce cost-effectively at 
much shorter run lengths, even 
down to run lengths of one. But 
we’re also excited about using the 
press to expand the applications 
we print. Ultimately, we are 
convinced that inkjet technology 
is the future for high quality, short 
run print. ”
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“We expect to be able 
to win more work 
because of the digital 
print quality we can 
now achieve.” 
Chris Knip, owner & director,  
HuigHaverlag Printing
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HuigHaverlag Printing is a highly 
advanced print service provider, 
based in Wormerveer just north of 
Amsterdam in The Netherlands, 
that specialises in satisfying the 
demands of retail clients through 
a dedication to excellent print 
quality and a superb service 
offering. The company has a long 
history in printing, being originally 
formed in 1902, with the current 
owner and director Chris Knip 
having purchased the business in 
1995. At this point, the company 
had a staff of 36 and a turnover 
of 5.2m Guilders (around 2.4m 
Euros).

With a background in newspaper 
printing, having spent 25 years 
as the technical director of 
three major newspapers in The 

Netherlands, Chris Knip was well 
used to the importance of hitting 
deadlines. So this philosophy 
was applied to the evolving retail 
sector with astounding results. 
In 2002, the company took over 
another print business called 
“Haverlag” whose main focus was 
high quality commercial printing 
for advertising agencies. Today, 
HuigHaverlag employees 100 
people, has a turnover that has 
grown to around 16m Euros, and 
makes use of both offset and 
digital print technologies to meet 
the needs of its commercial and 
retail customers. 

Chris Knip takes up the story: “In 
2000, we started exploring the 
production of print personalised 
for each retail shop, and as 

Dutch printer HuigHaverlag 
Printing chose the Jet Press 
720S as the next natural step 
in its evolution as a supplier 
of advanced print services to 
commercial and retail customers.

49The Netherlands
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a result, developed our own 
personalisation software. We 
have also used a variety of 
digital presses to implement our 
strategy over this time, including 
Indigo, Xeikon and Nexpress 
machines, but a B2 format digital 
press was the missing link, so 
we were particularly interested 
in Fujifilm’s Jet Press 720 when 
we heard about it. We went to 
see the press in action back in 
November 2013 at the Advanced 
Print Technology Centre in 
Brussels and were amazed with 
the speed and print quality it 
could deliver, which was notably 
better than the toner presses we 
were used to. We signed a deal at 
Ipex 2014 and installed the new 
second generation version of 
the press, the Jet Press 720S, in 
August.” 

With B2 finishing equipment 
already being used to finish 
their offset print, a B2 digital 
press was the natural next step. 
Knip continues: “We made the 
decision to invest in the Jet Press 
720S because of its ability to 
produce ultra high quality print, 
and the reliability and simplicity 
of operation. Digital print 
technologies have traditionally 
been very time-consuming to 
maintain, but because of the 
simplicity of the design of the 
Jet Press 720S and the fact that 
it’s built on an offset chassis, 
we expect the up-time to be 
significantly higher. In a way, 

there are many things about the 
Jet Press 720S which are more 
like an offset press than a digital 
press. We also expect to be able 
to win more work because of the 
digital print quality we can now 
achieve.” 

Another criteria that was 
important to HuigHaverlag was 
the ability to match the ISO 
12647-2 offset standard, so that 
whether print is produced on their 
offset presses or the Jet Press 
720S, the appearance would 
match. Part of the solution to this 
problem was the investment in 
Fujifilm’s XMF ColorPath colour 
management software to help 
maintain colour integrity across 
print processes. 

One of the applications to be run 
on the Jet Press 720S is retail 
pricing cards, with every sheet 
being different and run lengths 
of 5,000 to 15,000 sheets being 
typical. Digitally printing these 
on a B2 sheet maximises the 
efficiencies of this process and 
means pricing tickets can be 
turned around more quickly and 
printed in the order they will be 
used in store, a perfect solution 
for their retail customers. The 
press will also be used for a 
mixture of general high quality 
commercial print work. 

Knip concludes: “We are delighted 
with our investment so far, as it 
was the natural next step in our 

evolution. It gives us the ability 
to extend our service offering, 
maximise production efficiencies 
and economies, and hopefully win 
new business. It is early days, but 
we have high expectations for the 
press and have been delighted 
with Fujifilm’s support so far.”

Location:   Amsterdam,  
The Netherlands 

Applications:  General 
high quality 
commercial print, 
retail pricing cards

Jet Press 720S: 1

Employees: 100

Turnover:  €16m

Installed:  2014

“It gives us the ability to extend 
our service offering, maximise 
production efficiencies and 
economies, and hopefully win 
new business.” 
Chris Knip, owner & director,  
HuigHaverlag Printing
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Stéphane Mariot (left) with Christophe Bourné 
(right) co-managers, Calendriers Alexandre

“The increase in profitability is close 
to 30%, and there is no doubt this is 
thanks to the Jet Press 720S” 
Stéphane Mariot, co-manager, Calendriers Alexandre
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French printer and publisher 
of calendars and wall 
planners invested in the  
Jet Press 720 to open up new 
business opportunities. 

Calendriers Alexandre was 
founded 27 years ago by 
Christophe Bourné and Stéphane 
Mariot, and today produces the 
largest range of wall planners and 
multi-page calendars for both the 
local French market and globally. 
Based in Le Mans in France, the 
company employs 11 people, has 
a turnover of €3.6m and handles 
a huge number and variety of 
jobs, printing smaller calendars 
digitally and, until the investment 
in the Jet Press, larger ones offset. 

The investment in the Jet Press 
720, which was installed in 
February 2013, was one built 
around a long-term vision for the 
company. Co-manager Stéphane 
Mariot explains: “If we had chosen 
to invest in an offset press, we 

France 53

would have made more money in 
the short term. But it was obvious 
to us that the Jet Press 720 was 
much more versatile and able to 
print many more applications. This 
supported a strategy to diversify 
and allowed us to move into new 
markets, which we knew would 
make a massive difference in the 
longer term.” 

“The Jet Press 720 allows us to 
sell the print that comes off the 
machine from the very first sheet, 
and its B2 format size is a perfect 
fit for our business, which in our 
market is essential. We were also 
confident that job turnaround 
would improve, and therefore 
the level of service we could offer 
compared to offset, and it gave 
us the ability to produce more 
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complex jobs digitally, including 
our sample packs.” 

Since the Jet Press 720 was 
installed, Calendriers Alexandre 
has made huge progress. During 
peak production, there are times 
when no one is on the factory 
floor, with Stéphane Mariot 
confirming how the press runs 
unattended, making working 
arrangements very flexible for  
his staff: “With the original 
Jet Press 720 upgraded to the 
current Jet Press 720S model in 
2014, a single operator is able to 
disappear for dinner and leave 
the Jet Press 720S unattended, 
returning to run the press, 
together with a smaller toner-
based digital press, on his own for 
the remainder of the shift.” 

Calendars from Calendriers 
Alexandre are sold and distributed 
through a network of sales agents 
operating across France. Each 
agent offers calendar products 
to local small and medium-sized 
businesses from a catalogue 
Calendriers provides. Most 
agents are not exclusive to 
Calendriers Alexandre and carry 
catalogues from other calendar 
manufacturers. But not all 
catalogues are equal, the main 
difference between Mariot’s 
catalogue and that of his rivals 
is the number of products and 
variations of sizes and designs 
available. The Calendriers 
Alexandre catalogue offers 

around four times more choice 
than their nearest competitor. 
“I can now offer many different 
sizes and designs with the Jet 
Press. I could not afford to do 
this before as I had to litho print 
set quantities for stock, ready to 
overprint with customer details 
when ordered” says Mariot. “I had 
to guess which designs would be 
popular and hope that I would not 
end up with unsold litho stock 
on my hands. Now, if orders are 
received for thousands, hundreds 
or only one or two designs, the 
unit cost is roughly the same; 
each calendar is printed on 
demand on the Jet Press to the 
same high quality. Some products 
on offer may never be ordered or 
printed and all that is lost is a little 
space on a page in a catalogue.”

The calendar market in France 
is not growing - it has been 
static for several years – but by 
using the versatility of the Jet 
Press 720S to extend the range 
of products on offer, and by 
minimising the amount of litho 
printed stock held and ultimately 
potentially wasted, Calendriers 
Alexandre has seen a steady 
2-3% growth in sales since the 
installation of the press in 2013. 
“Regarding profitability”, adds 
Mariot, “the increase is close to 
30%, and there is no doubt that 
this is thanks to the Jet Press 
720S.”

Location:  Le Mans, France

Applications:  Calendars,  
wall planners

Jet Press 720S: 1

Employees:  10-15

Turnover:  €3.6m

Installed:  2013
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“I can now offer many different sizes 
and designs with the Jet Press. I 
could not afford to do this before 
as I had to litho print set quantities 
for stock, ready to overprint with 
customer details when ordered. I 
had to guess which designs would 
be popular and hope that I would not 
end up with unsold litho stock on  
my hands.”  
Stéphane Mariot, co-manager, Calendriers Alexandre
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Thierry Massagé, COO, P4P
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Belgian start-up, 
Packaging4Professionals, aims 
to revolutionise the European 
packaging sector with a 
business model built entirely 
around the Jet Press 720S.

Founded in the summer of 
2015 by a small team with 
decades of experience in 
lean manufacturing systems 
and the packaging industry, 
Packaging4Professionals (P4P), 
based in Fleurus just outside 
Brussels, was established to fill 
a gap in the European packaging 
market for high quality, low 
volume packaging, produced on 
demand. 

Having discovered Fujifilm and 
its industry-leading products 
while working in the automotive 
sector, company co-founder & 
CEO, Mohamed Toual, believed 
the company’s leading inkjet 
technologies would be the ideal 
solution for his new venture in 
the packaging sector. So much 

Belgium

so, that the Jet Press 720S was 
the first investment he made 
when he founded P4P, with the 
business built entirely around the 
capability of the press to produce 
high quality, short run packaging 
based on ‘Kanban’ ordering and 
manufacturing principles. 

“Traditional printing in the 
packaging sector has always been 
problematic in two important 
areas” says Toual. “Prototypes 
were always inferior to the 
finished product – offering at 
best only an indication of what 
the customer could expect – and 
there was also, inevitably, a 
time lag for the production run 
due to the amount of manual 
labour involved in the production 
process. The Jet Press 720S 
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– which I believe is now the 
benchmark platform in this sector 
– has changed all this. Its quality, 
flexibility and efficiency mean 
that these challenges have been 
overcome.”

“In our business“ continues Toual, 
“there are some requirements 
from marketing departments, for 
example, who need a quantity of 
fifty packaging prototypes, and 
there are other requirements for 
one million. Both are possible with 
the Jet Press 720S as, even with 
the big quantity, you can split the 
quantity per month, per week 
or per day. The main point is the 
quality. With the right quality, it 
is not a problem to split long runs 
into smaller runs according to the 
demands of the customer.” 

Already a popular press 
throughout Europe for commercial 
print applications, the Jet Press 
720S can be configured to take 
folding carton board by using 
a modified vacuum jacket and 
higher vacuum pressure around 
the drum. This allows the press 
to accommodate a more diverse 
range of heavier carton boards 
commonly used in packaging 
applications. 

“Traditionally, clients in the 
packaging industry have doubted 
the ability of a digital press to 
match the quality of litho or flexo 
printing. However, our customers 
have been hugely impressed 

with the quality of what we have 
produced for them using the Jet 
Press 720S, which is the most 
important thing.” 

The investment has allowed 
P4P to profitably and efficiently 
provide the company’s clients 
with packaging of the highest 
quality within extremely tight 
deadlines (less than 20 days 
for over 70 per cent of jobs 
exported to France, Germany, The 
Netherlands, Switzerland and the 
UK) as well as producing samples 
and prototypes that exactly 
match the finished product as 
they are printed on the same 
press on the same media. Having 
already achieved impressive 
growth since the company was 
founded, P4P has built up an 
array of satisfied customers right 
across Europe – including well-
known, international brands in 
the cosmetics and beauty, hair 
colouring, luxury packaging, 
pharmaceutical, food, tobacco 
and automotive sectors – and 
is confident the Jet Press 720S 
will continue to help carve out 
a profitable new market in the 
packaging sector and ensure the 
business continues to grow.

“The Jet Press 720S is now  
the benchmark platform in the 
packaging sector” 
Mohamed Toual, CEO, Packaging4Professionals

Location:  Fleurus, Belgium 

Applications:  Folding carton 
packaging

Jet Press 720S: 1

Employees:  17 

Installed:  2015
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“The Jet Press prints around 10% of 
our total B2 printed sheets by volume, 
but it accounts for 20% of value” 
John Emmerson, sales director, Emmerson Press
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Founded in 1981, Emmerson 
Press has long been at the 
forefront of the digital print 
revolution. In 1997 it was among 
the earliest UK companies to 
install an Indigo digital press, 
and having carefully followed 
developments in the B2 digital 
inkjet market, in April 2016 it 
decided to lead the UK digital 
market by investing in the Jet 
Press 720S as part of an ongoing 
strategy to invest in advanced 
technologies that create capacity 
for growth.

Upon making the investment 
back in April 2016, Sales Director 
John Emmerson enthused: “We’re 
really excited about the new 
business opportunities that this 
investment is going to provide. 

The improvements in make 
ready and turnaround times, the 
increased capacity, the efficiency 
savings, and the potential to 
profitably print bespoke, short run 
jobs for high-end customers are 
all very exciting developments. 
We’re also excited about all 
of the extra services this new 
technology will enable us to offer 
to existing and new customers.”

Emmerson prides itself on 
the level of quality it delivers, 
producing promotional material 
for high-end retail customers who 
demand a level of quality many 
platforms struggle to deliver. So, 
for Operations Director, Jamie 
Emmerson, the quality on offer 
from the Jet Press 720S was the 
clincher: “What we saw when 

Warwickshire-based digital  
and lithographic printer became 
the first UK company to invest 
in Fujifilm’s Jet Press 720S B2 
inkjet digital press.

61United Kingdom

Jamie Emmerson, operations director 
(left) and John Emmerson,sales 
director, Emmerson Press
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visiting companies who had 
already installed the press was 
that the quality of print produced 
by the Jet Press 720S is unrivalled. 
Our customers have come to 
expect an extremely high standard 
and we will never compromise on 
that. With the Jet Press there is no 
compromise on quality when also 
considering all the advantages 
the Jet Press offers in terms of 
flexibility and efficiency.”

Six months after the installation, 
Emmerson was getting such a 
positive response from customers 
about the quality of print 
produced on the Jet Press that he 
had no hesitation in turning off 
and eventually de-commissioning 
the previous digital press. “It had 
turned into a bit of a crutch, so it 
had to go” says John Emmerson. 
“We only kept it so I could answer 
‘Yes’ when potential customers 
asked if we had the perceived 
‘industry standard’ digital printer. 
Most of the industry, myself 
included, used to think it was as 
good as digital print could get, so 
everyone ended up with the same 
kind of device, offering the same 
quality and fighting over the same 
jobs. We could never fill that old 
digital press regularly anyway.”

Now when a potential customer 
asks what digital press they are 
running, Emmerson can sell the 
benefits of the Jet Press as the 
highest quality on the market, 
even offering to print and deliver 

samples on the same day to 
prove his point. It’s not just their 
digital customers who have 
benefitted; the Jet Press 720S is 
now Emmerson’s default press 
for what had previously been 
short run litho work. In the first 
three months of operation, the 
number of short run B2 sheets 
printed was double the amount 
from previous years. “The Jet 
Press prints around 10% of our 
total B2 printed sheets by volume, 
but it accounts for 20% of value”, 
says Emmerson, highlighting the 
general trend towards lower run 
lengths that can generate higher 
value when printed on the Jet 
Press.

An unexpected benefit of the 
Jet Press 720S in another area 
of Emmerson’s production is 
proofing. “The Jet Press is so 
easy and quick to run that we 
can produce a day’s worth of 
proofing in a few minutes, with 
the same quality and on the same 
paper stock as the final job.” 
Says Emmerson: “It’s the fastest 
proofer we’ve ever had and it 
speeds up the approval process 
downstream too.”

The change is just beginning at 
Emmerson Press. The limits of 
what they thought were possible 
with digital print have already 
been exceeded. This is backed by 
their customers who are starting 
to ask for print to be produced on 
the Jet Press by name.

As for the future, John says, “The 
demand for personalisation is 
slowly growing. Currently it is only 
5% of our digital work, although 
I believe this will rise. In the 
meantime, we are making huge 
strides with the highest quality 
digital and short run press 
available.”

Location:  Warwickshire, UK

Applications:   General high 
quality, short run 
commercial print

Jet Press 720S: 1

Employees: 27

Turnover: £3.5m / €4m

Installed: 2016

“The improvements in make ready 
and turnaround times, the increased 
capacity, the efficiency savings, 
and the potential to profitably print 
bespoke, short run jobs for high-
end customers are all very exciting 
developments.” 
 John Emmerson, sales director, Emmerson Press
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UK printer Kingfisher Press 
recently became the latest 
printer to invest in the Jet Press 
720S, with the company making 
the investment to expand its 
business and develop new 
revenue streams.

On a visit to drupa 2016, Suffolk-
based commercial printer, 
Kingfisher Press, saw the Jet Press 
720S in action and recognised its 
potential to revolutionise their 
business. “We’ve been looking 
closely at the advances in digital 
printing technology for some 
time,” says one of the company’s 
co-directors Jon Doidge. “But until 
now we hadn’t seen a platform 
that we felt offered quality at 
a level that justified the cost of 
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Pictured left to right: Co-directors 
Paul Tomlin and  Jon Doidge
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investment. That’s all changed 
with the Jet Press 720S, which 
we think is about to blow away its 
closest competitors.”

“We went to drupa with no 
fixed plan to buy any specific 
kit,” explains Doidge’s business 
partner, and company founder, 
Paul Tomlin. “While there, in 
looking at all of our options, we 
decided that we had three choices 
as to how to proceed: we could 
buy nothing and continue as we 
were, running the risk that our 
competitors would start to leave 
us behind; we could invest in a 
new litho press, which would offer 
us a slight improvement in speed 
and quality; or we could invest in 
the Jet Press 720S and open up a 
whole new revenue stream. When 
we looked at it like that, it wasn’t a 
difficult decision.”

“We have multiple small accounts 
who currently don’t even ask us 
to quote on much of their short 
run work,” Doidge adds. “Until now 
we just haven’t had the capability 
to compete for short run, high 
quality work – and given current 
trends this sort of work is going 
to become an increasingly large 
part of the overall marketplace. 
Run lengths will keep coming 
down as people don’t want their 
money tied up in stock and they 
like the flexibility of being able to 
make modifications and amends 
between runs. Then there’s 
the benefit of personalisation – 
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another major string to our bow 
that the Jet Press will provide. It’s 
not just an extra piece of kit, it’s a 
gateway to a whole new revenue 
stream for us, both with existing 
customers and new ones. We’ll 
send a lot of our short-run litho 
work to the press – freeing up 
space to do more, longer runs on 
those presses – and at the same 
time we’ll be able to pitch for 
new customers we couldn’t have 
approached in the past. We’ve 
mentioned the investment to 
many of our existing customers 
already and they’re as excited as 
we are!”

Kingfisher also had high praise 
for the Fujifilm team for their help 
during the installation. “Fujifilm 
has been fantastic throughout 
the whole process,” says Tomlin. 
“We’ve been customers of theirs 
for 15 years now with XMF 
workflow and CTP systems and 
their service has always been 
excellent. We’re delighted that 
we’re now inkjet partners as well.”

Location:   Suffolk, UK

Applications:    General high 
quality, short run 
commercial print, 
book and calendar 
production

Jet Press 720S: 1

Installed: 2016

“It’s not just an extra 
piece of kit, it’s a 
gateway to a whole 
new revenue stream  
for us, both with 
existing customers  
and new ones.” 
 Jon Doidge, co-director,  
Kingfisher Press
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“Fujifilm has delivered a B2 inkjet press that is 
not only a genuine quality match for litho, it also 
works like a litho press, fitting into our existing 
workflow systems.” 
Richard Dalby, managing director, Greenshires 
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UK printer Greenshires Group 
invests in Fujifilm’s flagship 
B2 inkjet press following its 
success at drupa 2016. 

As one of the UK’s leading 
producers of sophisticated 
marketing and POS materials, 
Leicester-based commercial and 
wide format printer, Greenshires 
Group, has developed an enviable 
reputation for quality over the 
years. Its customers demand 
and expect products of an 
impeccably high standard, and 
with its core business shifting 
rapidly towards shorter runs 
and faster turnaround times, 
Greenshires recognised the need 
for a B2 digital press that could 
meet this new demand without 
compromising the quality its 
customers expect. Many options 
were considered – but in the end 
the choice was a simple one.

“We were blown away by the 
quality of the Jet Press 720S,” says 
Greenshires Managing Director, 
Richard Dalby. “We knew it was 
good – but it wasn’t until we saw 
it in action at drupa 2016 that 
we fully appreciated just how 
good it is. The Fujifilm inkjet 

technology that drives it seems 
to be becoming something of an 
industry benchmark.”

Immediately after his return from 
drupa, Dalby arranged a visit 
to the Fujifilm Advanced Print 
Technology Centre in Brussels 
where he loaded the Jet Press 
720S with eighteen of the most 
challenging jobs he could come 
up with. “The quality of the 
results genuinely astonished 
me,” says Dalby. “I am what you 
might call a litho purist, and even 
with the great strides in digital 
print technology of the last few 
years, I still tend to be generally 
sceptical of the extent to which it 
can truly match litho for quality. In 
the Jet Press though, Fujifilm has 
delivered a B2 inkjet press that is 
not only a genuine quality match, 
it also works like a litho press 
fitting into our existing workflow 
systems with minimal disruption.” 
Having explored all other options 
– including the upgrading of 
its existing digital press and 

Location:    Leicester and 
Kettering, UK

Applications:    High-end 
catalogues, 
brochures and 
magazines

Jet Press 720S: 1

Installed: 2016
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holding talks with other suppliers 
and manufacturers – Dalby is 
convinced that Greenshires 
has made the right decision in 
investing in the Jet Press 720S. 
He concludes: “The Fujifilm team 
has been fantastic to work with 
through the sales process and 
they have handled the installation 
seamlessly. We’re now in a 
position to be able to take on a 
range of high quality, short run 
work that we couldn’t before 
– putting our business in the 
strongest possible position going 
forward.”
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Ander Soriano, managing director, Estudios 
Durero ( left) and  Josu López Txarterina, 
managing director, La Trama Digital Print



Established just six months 
ago by the founder of Estudios 
Durero, a print service provider 
specialising in point of purchase, 
sign and display and 3D print, 
La Trama Digital Print offers an 
end-to-end service that starts 
with the initial design and ends 
with the final printed substrate. 
Having outsourced all offset 
commercial print jobs in the 
past, the creation of La Trama 
Digital Print was a significant 
development for the company, 
made in recognition of the need 
to bring this growing side of the 
business in-house.

The Jet Press 720S was chosen 
by La Trama Digital Print as they 
wanted to print short to medium 
run length commercial print jobs 

that could be fully customised. 
The press now sits firmly at the 
heart of its operations due to its 
ability to produce the highest 
quality print and improve the 
cost-effectiveness of this type of 
work. 

“The technology fits perfectly 
with what we are aiming to 
achieve here at La Trama,” says 
Josu López Txarterina, managing 
director, La Trama Digital Print. 
“The Jet Press 720S guarantees 
the quality and allows us to 
produce customised pieces at 
competitive prices. In the short 
time we’ve had it, the Jet Press 
720S has printed magazines, 
catalogues, brochures, posters, 
art books and variable data 
elements.

Delivering unrivalled standards 
in print quality and consistency, 
the Jet Press 720S was perfectly 
suited to the needs of La Trama 
Digital Print in Zamudio, Spain.

Spain 69

“The Jet Press 720S 
guarantees the 
quality and allows 
us to produce 
customised pieces at 
competitive prices.”
Josu López Txarterina, 
managing director, La Trama 
Digital Print
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“We’ve also been able to produce 
a variety of test runs and samples 
that we have used to attract 
new potential customers, and 
demonstrate the high quality 
output that can be achieved using 
the Jet Press technology.” 

Since its installation, the Jet Press 
720S has allowed La Trama Digital 
Print to create consistently high 
quality reproductions across a 
wide range of paper stocks. Ander 
Soriano, managing director at 
Estudios Durero continues, “One 
common problem in the digital 
printing environment concerns 
the ability to produce high quality 
print on a variety of different 
grades of paper. This hurdle 
has been removed by the Jet 
Press 720S, thanks to the Rapid 
Coagulation Primer that is applied 
to the paper before printing 
commences.

“The primer allows us to use 
natural, untreated paper and 
delivers outstanding contrast and 
saturation results. This enhanced 
contrast and larger colour space, 
together with the fact that 
there is no printing blanket and 
drying is immediate, have been 
real surprises since we started 
using the press. Another great 
advantage of the wide colour 
gamut is its ability to reproduce 
many pantone colours, which has 
allowed us to print true-to-life flat 
colours.”

López Txarterina believes the 
recent installation of the Jet Press 
720S gives them the competitive 
edge they need to really succeed 
in the market and comments: 
“With an output of 2,700 sheets 
per hour, in a constant 50x70 
format, we’re delighted with what 
we’ve been able to achieve so 
far. The technology is incredibly 
robust - it’s like an offset press 
with digital heads - and allows 
us to switch between different 
jobs very easily, eliminating 
inefficient down-time. The 
quality is unlike anything we’ve 
seen before and allows us to get 
samples produced and sent to the 
customer in no time at all.

“Achieving uniform and 
consistent print quality all the 
time can be difficult, with the 
appearance of ink bursts, water 
and colour stability often a 
problem. With the Jet Press 720S, 
this problem does not exist and 
all prints that we have produced 
have an impressive uniformity 
that perfectly simulates the 
impression of flat ink.”
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Location:  Zamudio, Spain

Applications:   General high 
quality, short run 
commercial print

Jet Press 720S: 1

Installed: 2016



“The Rapid Coagulation Primer 
allows for the use of natural, 
uncoated paper and delivers 
outstanding contrast and 
saturation results.”
Ander Soriano, managing director,  
Estudios Durero
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“We could clearly see  
that there was a significant 
difference in quality between 
the Jet Press 720S and other 
technologies.”
Irene Ochoa, company co-owner, Ochoa

From left to right: Ochoa co-owners  
Ana and Irene Ochoa
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Ochoa S.A., based in northern 
Spain, has come a long way since 
1915, when the Ochoa family 
first established a small print 
shop and general bookstore in 
the city of Logroño. More than 
a century later, that small shop 
has been transformed into a 
major business, producing a 
huge range of products – from 
catalogues, flyers and stickers, to 
books, stationery and magazines 
as well as a range of packaging 
and signage solutions. Though it 
now operates out of much larger 
premises of more than 5,000 
square metres, it still retains its 
local identity and a sense of its 
history. Throughout all its years 
of growth and transformation, 
the Ochoa family has remained 
integral to the business, with 

the company being owned and 
managed by the family up to the 
present day.

Over the years, Gráficas Ochoa 
has built and consolidated a 
portfolio of high-profile clients 
throughout Spain, confirming 
itself as a leader in the nation’s 
print industry. Its innovative 
philosophy and commitment to 
the environment continue to 
drive its search for new solutions 
and practices that will have a 
positive impact on the family 
business.

When looking to invest and 
broaden its product offering, 
Gráficas Ochoa’s strategy has 
always been to improve the 
quality it can offer its customers. 

A 102-year-old Spanish print 
business was won over by 
the ultra-high quality and 
environmental benefits of the 
Jet Press 720S.

Spain 73
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“Our company has been able to 
adapt its production processes 
to the continuous technological 
changes in the printing industry,” 
says company co-owner Irene 
Ochoa. “We have always kept 
abreast of the latest technological 
developments and looked for the 
best opportunities to invest in 
systems that will help us meet 
our objectives. The Jet Press 
720S represents just such an 
investment. When we saw trials 
of the machine in action, we 
were immediately interested and 
wanted to have a closer look at it. 
Fujifilm is a brand that we trust 
and the more we looked at the 
technology, the more we became 
sure that this was the right 
machine for us.

“After a few tests, we could 
clearly see that there was a 
significant difference in quality 
between the Jet Press 720S and 
other technologies on the market 
and, importantly, we saw that 
it matched our objectives and 
business philosophy in terms 
of our environmental practices. 
The reduced waste from inkjet 
compared with toner-based rival 
machines was a significant factor 
in our decision-making process.”

But the decision to invest in this 
technology was about much 
more than just the excellent 
performance of the machine. 
Gráficas Ochoa’s other co-
owner, Ana Ochoa, explains: “It 

is also based on our experience 
of working with Fujifilm since 
1999 and our excellent business 
relationship with [local Fujifilm 
partner] Cyan. These two brands 
are for us synonymous with total 
confidence – they provide us with 
tested products and equipment 
we know we can rely on. We have 
been working with Cyan and 
using Fujifilm products for many 
years now and we feel that both 
companies are fully committed to 
our continued business success.”

With this new acquisition, 
Gráficas Ochoa intends to expand 
its market share and reinforce 
its reputation for producing 
customised, short-run print of 
the highest quality. The company 
has always been committed to 
innovation and respect for the 
environment and, by utilising 
Fujifilm Dimatix print heads and 
water-based VIVIDIA inks, the Jet 
Press 720S generates less waste 
and is much more environmentally 
friendly than rival toner-based 
technologies. The investment 
has also allowed Ochoa to bring 
more work in-house and manage 
the quality and delivery of its 
products directly.

Location:  Logroño, Spain

Applications:   General high 
quality, short run 
commercial print 
and packaging

Jet Press 720S: 1

Installed: 2017
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“The reduced waste from inkjet 
compared with toner-based rival 
machines was a significant factor 
in our decision-making process.”
Irene Ochoa, company co-owner, Ochoa
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“Our goal of increasing importance is 
to produce something that gives true 
satisfaction to customers. The Jet Press 
720S has made it a reality.”   
Yasushi Ishikawa, president, Asahi Printing Industry Co.
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Reinforcing the BtoC business 
with greater direct contacts 
with consumers

Asahi Printing Industry Co., Ltd. 
(Head office in Maebashi City, 
Gunma Prefecture, President 
Yasushi Ishikawa) invested in 
Jet Press 720S in October 2015 
to reinforce its “DiPS.A” print-
on-demand shop targeted at 
consumers. The company runs the 
local-based service specializing in 
small-lot and value-added printing 
to boost sales orders.

Asahi Printing Industry has 
actively embraced the latest 
equipment since its foundation 
to cater to a wide variety of jobs 
including books and brochures by 
local governments, for example 

publications on municipal 
histories and PR materials for 
local governments. Approximately 
70% of its sales come from local 
governments. Since the turn of 
the century, the company has 
adopted the policy of reinforcing 
its business operations directly 
targeted at consumers, and 
deployed local-based services to 
boost sales. One such example 
is the DiPS.A print-on-demand 
business, launched in 2001, 
offering small-lot printing services 
using POD equipment and also 
marketing stationeries under the 
company’s own “tocotowa” brand.
“I have always thought that 
we must establish down-to-
earth understanding, rather 
than conceptual knowledge, 
that transforming our business 

Creating “something that brings 
true satisfaction to customers”.
Unique business concept to 
offer local-based small-lot 
printing services with high 
added value.

77Japan
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from mass production to a high-
mix small-lot printing model is 
about providing each individual 
consumer with different 
information and different printed 
materials. In fact, our in-house job 
analysis found that small-scale 
jobs worth no more than 100,000 
yen account for more than 60%. 
There is no doubt that this trend is 
set to accelerate further. In order 
to attract more of these small jobs 
actively rather than passively, 
it is necessary to create greater 
opportunities of direct contact 
with consumers.” (President 
Ishikawa)

That is why the company opened 
a gallery in 2003 at the “Neues 
Asahi” community hall, located 
across from DiPS.A, providing 
local artists with a venue for 
artwork display and networking. 
In 2011, it also launched Gunma 
Prefecture’s first word-of-mouth 
website, “GunLabo” as a new 
consumer-participation media 
for disseminating information. 
Mitsuyoshi Tomizawa, General 
Manager of Corporate Planning 
Department, describes the 
position of these business 
operations as follows:
“The bricks-and-mortar operations 
“DiPS.A” and “Neues Asahi” 
and the online communication 
website “GunLabo” are positioned 
as our “two-platform business 
operations” for building in-depth 
relationship with our customers. 
Bringing people together initiates 

exchange of information and 
values, which could lead to the 
production of printed materials.”

In order to foster these BtoC 
operations into a major business 
pillar, Asahi Printing Industry 
updated the DiPS.A facility 
in 2011, reinforcing its POD 
production structure. The sales 
team was also divided into a team 
for government offices and private 
enterprises and a team for dealing 
with consumers, so as to allow 
them greater flexibility in their 
respective sales activities.

One of the first initiatives 
undertaken in this new structure 
was the “Yearbook Revival” 
project, encouraging schools in 
depopulated communities or 
mountainous regions, mainly 
within Gunma Prefecture, 
to re-establish the tradition 
of producing yearbooks for 
graduating students.

“The decline in the number of 
school children in depopulated 
communities has forced more 
and more schools to abandon the 
production of yearbooks. Both 
schools and parents gave up the 
idea, thinking that producing 
yearbooks in a conventional 
printing method would be too 
costly considering the low number 
of students involved. Upon 
learning such a situation, we 
became determined to use digital 
printing to revive the tradition and 

produce yearbooks that each of 
the graduating students would 
truly appreciate.” (President 
Ishikawa)

Yearbooks the company proposes 
incorporate variable printing, 
that is customization with each 
student’s name and personalized 
pages, which only digital printing 
can provide. They have been well-
received by schools, students 
and parents alike, resulting in 
the revival of yearbooks at more 
than 30 schools thus far. This 
project has made President 
Ishikawa renew his recognition 
of the massive potential of digital 
printing.

“In terms of quality, I was impressed 
not only by its color presentation but 
also by the smooth finish of printed 
surfaces.  Jet Press 720S achieves 
a natural finish, free of unsightly 
shines or unevenness.” 
 Mitsuyoshi Tomizawa, general manager, Asahi 
Printing Industry Co.
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“Our company is now 68 years 
old, and my vision is to see it 
through to its centenary. The key 
to ensuring our corporate survival 
and longevity would consist in 
our commitment to “bringing true 
satisfaction to customers.” Digital 
printing has the power to generate 
such “satisfaction.” That is why 
we have decided to introduce new 
digital printing press of advanced 
quality and support for greater 
variations in paper size, so as to 
enhance and expand our services.” 
(President Ishikawa)

Making use of Jet Press’s 
quality and mobility to 
produce and market photo 
books

Asahi Printing Industry chose Jet 
Press 720S as the main equipment 
for producing high-quality and 
value-added materials that give 
true satisfaction to customers 
regardless of lot size. Factors 
behind the decision were “color 
reproducibility comparable to or 
better than offset printing” and 
“excellent serviceability,” according 
to the manager Tomizawa.

“In terms of quality, I was 
impressed not only by its color 
presentation but also by the 
smooth finish of printed surfaces. 
Jet Press 720S achieves a natural 
finish, free of unsightly shines 
or unevenness. Its support 
for wide color gamut enables 
the reproduction of vivid color 
tones, making it a perfect fit for 
producing photo books. As for 
serviceability, the fact that its 
printhead is made of a modular 
structure is a definite advantage. 
Should a printhead error occur, 
we only need to replace the 
module rather than the whole 
unit, minimizing printer downtime 
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associated with maintenance. 
These advantages serve as a 
powerful weapon in our pursuit 
for highly value-added small-lot 
printing.” (Manager Tomizawa)

The manager Tomizawa himself 
has compiled landscape pictures 
and snapshots he has taken in 
the past into a large-format photo 
book and printed it out with Jet 
Press 720S. He then presented it 
as a sample to photo studios and 
photography enthusiasts, who 
reacted with amazement.

“These days, many people keep 
photos they have taken in a form 
of data instead of printing them 
out. They cannot even imagine 
putting together their own photo 
book because of time and cost 
required, or consider printing 
multiple copies as they do not 
have means of marketing it. We 

can say to these people that we 
can produce a photo book from 
just a single copy, and print more 
whenever they need and however 
many copies they want. If they 
want to sell their photo book, we 
could even suggest a mechanism 
of securing marketing and 
promotional channels to achieve 
sales. We could not have made 
such a suggestion if it had not 
been for Jet Press 720S.” (Manager 
Tomizawa)

Asahi Printing Industry also 
utilizes Jet Press 720S in offering 
a unique service for exhibitions 
held at Neues Asahi. The company 
photographs artworks to be 
displayed in advance, and uses 
Jet Press 720S to produce a 
collection of artworks to be sold 
during the applicable exhibition. 
Additional copies are printed and 
delivered to the venue according 

to the number of copies sold on 
site. Deluxe finish is available if 
requested by the exhibiting artist. 
The service makes full use of 
Jet Press’s advanced quality and 
mobility to deliver an added value 
to an art exhibition.
 
Protecting and fostering local 
cultures with Jet Press 720S

Asahi Printing Industry has also 
launched two new projects that 
make use of digital printing for 
protecting and fostering Gunma’s 
local cultures.

One is the “100 x 100 BY POD” 
project, which has 100 Gunma-
related artists and photography 
enthusiasts select 100 
photographs each, and produce 
100 photo book titles from as little 
as one copy per title. This is a joint 
project with the Gunma-based 
NPO, Jomo University Network. 
New visual contents, created by 
young generations, are compiled 
into hardcopy books, measuring 
148 x 148mm, printed in full color 
on thick textural paper. Unique 
collections of photographs 
were supplied not only by 
photographers but also by graphic 
designers, illustrators, homeware 
shop proprietors and bakery 
operators, and can be purchased 
by selected bookshops in Gunma 
Prefecture.

The other project, in conjunction 
with the Gunma Local Cultures 
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Location:  Gunma, Japan

Applications:   B2C online and 
offline businesses; 
high quality, short 
run photo book 
production, book 
production 

Jet Press 720S:  1

Employees:  102

Installed:  2015

Promotion Association, involves 
reissuing and distributing local 
publications. The project digitizes 
important local publications, which 
are now only found at libraries 
but are too old to be taken out 
for viewing, and publishes a list 
of digitized books online so that 
people can order a printed copy 
at the cost of several thousand 
yen per book. It makes valuable 
reference materials accessible so 
as to promote research on local 
cultures.

“The project to reissue old 
publications began in 2015 
with the reissuing of no-longer-
available titles in the Miyama 
Bunko series, and has gradually 
built up know-how since. In the 
future, we wish to digitize a lot of 
similarly-important publications, 
available at local libraries but 
not accessible for viewing by the 
general public, and offer them 
equivalent services. In this way, 
our online “Gunma no Hondana 
(Gunma’s bookshelf)” bookcase 
will become filled with new and old 
local publications, giving people 
opportunities to encounter a 
book they truly need and order it 
online.” (Manager Tomizawa)

Asahi Printing Industry has 
reviewed its conventional sales 
style and expanded its business 
territory into the small-lot BtoC 
printing market. Behind this 
strategy lies the company’s 
philosophy that “printing 

companies should closely 
examine consumers’ needs, build 
sales channels that have direct 
contact with customers, and 
provide integrated services from 
manufacturing to shipping.”

“Our final business purpose 
is not printing itself. Our goal 
of increasing importance is to 
produce something that gives 
true satisfaction to customers. 
To this end, we want to offer 
integrated services that 
involve gathering contents, 
and producing them in various 
forms of hardcopies from as 
little as single copy. Jet Press 
720S has made it a reality. 

From a perspective of business 
management, I believe initiatives 
like this will create business 
foundation of solid profitability, 
away from day-to-day price 
competition.” (President Ishikawa)
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“The latest introduction of the Jet Press 
720S can be described as our ‘first step 
toward innovation,’ opening a new door 
of digital printing. I am very happy to 
report a wonderful start.”   
Hajime Hori, president, Daiichi Printing Co.



New force for catering to 
customers’ demand for higher 
quality and faster delivery

Daiichi Printing Co., Ltd. 
(President: Hajime Hori, Head 
Office: Niigata City, Niigata 
Prefecture) introduced the Jet 
Press 720S in January 2017 
as a new force in its short-run 
commercial printing business. 
Using its outstanding printing 
quality and mobility, the company 
is offering value-added services.

Daiichi Printing handles a range 
of printing services including 
commercial printing, book 
printing, form printing and card 
printing. In partnership with 
seven affiliates, it operates as a 
one-stop shop covering planning, 

printing, processing and shipping 
services. Currently, the company 
is undergoing hardware upgrade 
to establish a fully-digital 
production structure, following 
the acquisition of a high-end color 
POD system for digital printing. 
It added Jet Press 720S to its 
hardware lineup in January 2017to 
expand services in commercial 
printing. Explaining the 
background of introducing the Jet 
Press 720S, President Hori said: 
“With our customers demanding 
services of not only high quality 
but also faster turnaround, we 
must become a one-stop shop, 
covering everything from pre-
processes to post-processes. In 
view of this trend of the time, 
I made a decision to invest in 
the Jet Press 720S for further 

New concepts and added- 
value initiatives, boost the 
production volume of short-run 
jobs, keeping Jet Press 720S 
operating at full capacity at the 
rate of two million sheets per 
annum.
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service improvement. We are 
now in the final fiscal year of 
our 7th mid-term management 
plan. It is necessary to continue 
offering new suggestions to 
existing customers, and establish 
the ability to add even greater 
values to our services for future 
customers.”

Asked about the purpose of 
introducing the Jet Press 720S, 
Daiichi Printing’s Management 
Director Masaki Abe, who takes 
charge of the Sales Division 
and the Business Planning & 
Development Division, said, “Our 
aim was to improve our services 
in line with changes in the market 
environment, boost productivity 
of hardware including existing 
printing presses, and enhance the 
quality of printing proofs.” 

Value-added solutions that 
help clients boost their sales

The introduction of the Jet 
Press 720S went smoothly. It 
has been operational at full 
capacity since the introduction, 
producing more than 200,000 
sheets per month after just three 
months. Eight months after the 
introduction, the device has now 
printed 1,260,000 sheets in 
total. Commenting on the high 
capacity factor, Daiichi Printing’s 
Representative Executive Director 
Hironobu Koide, who is in charge 
of the Production Division, said:
“We are completely happy about 

the quality and stability of the 
Jet Press 720S. After clearing 
the issues of color-matching 
with existing offset presses and 
support for light weight papers, 
we directed short-run jobs of 
1,000 copies or less from the 
existing sheet-fed offset press 
to the Jet Press 720S. This not 
only increased the capacity 
factor of the Jet Press 720S, 
but also boosted the average 
production lot of the sheet-fed 
offset press by 10.5%. Increasing 
the lot volume raised production 
efficiency, resulting in the use of 
fewer printing plates and lower 
costs.”

Using the Jet Press 720S for 
short-run jobs has also enabled 
the company to offer new 
solutions to clients. “Previously, 
we would use the offset press for 
a 2,000-copy job and deliver it 
in single batch. Now, we actively 
offer the option of printing 500 
copies four times. Staggering 
deliveries, 500 copies at a time, 
allows a customer to incorporate 
up-to-date information every 
time, increasing the value of the 
printed materials. If that leads to 
the customer’s sales boost and 
greater satisfaction, the customer 
will come back to us for future 
orders. The quality stability of the 
Jet Press 720S makes it possible 
for us to offer such a suggestion. 
Offset printing runs the risk of 
color tone changes. In contrast, 
the Jet Press 720S has no such 

risk, giving us confidence to offer 
new solutions.” (Representative 
Executive Director Koide)

As fresh applications for the Jet 
Press 720S, Daiichi Printing cites 
the concepts of “Smart Printing” 
and “Omotenashi (Premium) 
Printing” as value-added services 
that are only possible with digital 
printing.

“Smart Printing” makes maximum 
use of the advantages of digital 
printing to deliver solution-type 
products to clients. Managing 
Director Abe said the company 
strives to play the role of a “media 
product manufacturer” and 
“solution provider.”

Meanwhile, “Omotenashi Printing” 
taps into digital printing’s 
excellent reproducibility and 
short-run suitability compared 
to offset printing, to offer user-
friendly printed materials and 
value-added tools that appeal to 
their artistic sense. 
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“Now, we actively offer the option 
of printing 500 copies four times. 
Staggering deliveries, 500 copies 
at a time, allows a customer to 
incorporate up-to-date information 
every time”
Hironobu Koide, representative executive director, 
Daiichi Printing Co.
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‘Inaugural Year of Digital 
Printing’ for business 
transformation

The latest introduction of the 
Jet Press 720S for general 
commercial printing gives the 
company a full hardware lineup 
in digital printing. Managing 
Director Abe defines this year as 
the company’s “Inaugural Year 
of Digital Printing,” expressing 
strong commitment to further 
accelerating its business 
transformation. “We are planning 
the deployment of new services 
that take advantage of the 
strength of the Jet Press, POD 
system and continuous-feed 
printer. The lineup not only 
provides support for short-
run jobs but also allows us to 
approach completely different 
business domains based on the 
concept of creating new added 
values and new products.”

Commenting on specific effects 
of the introduction of the Jet 
Press 720S from management 
perspectives, Representative 
Executive Director Koide said:
“At the time of its introduction, 
we were anticipating the annual 
output of one million sheets, 
and set the goals of ‘reducing 
the number of printing plates 
used by 12,000 (per annum,’ 
‘improving the productivity of 
existing printing equipment by 
20%’ and ‘reducing overtime by 
30%.’ Eight months have passed, 

and we are operating at a pace 
that will allow us to clear these 
goals comfortably. The output 
is expected to reach two million 
sheets per annum, which is 
double the initial goal. Overtime 
hours have been reduced by 
40%, which is also greater than 
the original target. The rate of 
employees claiming paid leaves 
has doubled from last year’s level.”

Asked about further business 
growth in the future, President 
Hori said: “The latest introduction 
of the Jet Press 720S can be 
described as our ‘first step toward 
innovation,’ opening a new door of 
digital printing. I am very happy to 
report a wonderful start. We will 
continue to make creative efforts 
to deliver value-added services 
that suit each of our customers, 
in fostering the digital printing 
business into one of our major 
business pillars.”
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“What has particularly appealed to our 
clients about Jet Press is its outstanding 
color reproducibility. “  
Shintaro Nishikiyama, president, Kyoei Media
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Positive reputation from 
clients for advanced color 
reproducibility and stability

Originally founded as Kyoei 
Processing in 1978, KYOEI MEDIA 
Co., Ltd. is based in Shinjuku-ku, 
Tokyo. The company achieved 
solid growth through its primary 
plate-making business, and 
has since evolved into a one-
stop shop handling planning / 
designing to printing, processing 
and shipment, as well as 
expanding into a broader range 
of fields including digital signage 
and novelty production. 

Kyoei Media introduced Jet Press 
in 2012. Kyoei Media’s President, 
Shintaro Nishikiyama saw Jet 
Press demonstration and its 

print samples at the Fujifilm 
booth in the IGAS2011 trade 
show in Tokyo, and immediately 
decided to invest in the system 
after becoming very impressed 
with its color reproducibility 
and consistency. Against the 
backdrop of this move lies the 
company’s strategy to upgrade its 
color proofing system, the core 
of its business operations, from 
a flatbed proof press to Jet Press 
so as to meet clients’ advanced 
quality demand and broaden the 
scope of business operations.
“Initially, we presented each 
customer with a proof from a 
conventional flatbed system 
and a color proof output from 
Jet Press side by side to explain 
the benefits of Jet Press’s 
color proofing before making 

Expanding applications from 
color proofing to short-run 
variable printing. Gaining new 
orders by offering solutions that 
tap into its planning capacity 
and various finishing facilities.
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a full transition. This approach 
successfully won our clients’ 
understanding and strong 
support, with Jet Press handling 
approx. 20% of all color proofs 
in just one year of introduction. 
Today, the ratio has reached as 
much as 70%,” says President 
Nishikiyama.

Clients in the music and 
entertainment industries are 
particularly strict on colors. 
Previously, when outputting 
ten color proofs with a flatbed 
system, Kyoei Media had to 
measure all color densities 
and carefully check various 
factors including grey balance 
and dot gain for each of the 
proofs. However, Jet Press 720S 
is capable of delivering stable 
outputs with no color variations 
between the ten color proofs. 
This significantly reduces 
operator’s workload and paper 
loss at the same time. Color proofs 
produced by Jet Press 720S have 
won the praise of such color-
conscious clients. Yudai Suzuki, 
the leader of the company’s Jet 
Press Group, Printing Technology 
Section in charge of Jet Press 
720S operation, says: “What 
has particularly appealed to 
our clients about Jet Press is its 
outstanding color reproducibility. 
Clients’ preference dictates over 
color evaluation, but Jet Press 
can handle color adjustments 
according to clients’ request 
swiftly and highly accurately. This 

has contributed significantly to 
boosting the level of customer 
satisfaction.”

Some clients in the music and 
entertainment industries were so 
impressed with the color proofs 
that they ended up placing orders 
for printing actual products. Kyoei 
Media now uses Jet Press 720S 
to print CD / DVD covers, labels, 
movie leaflets and brochures. 
Jet Press 720S has met the strict 
quality standard demanded in 
these industries.

Variable data handling 
capability significantly 
broadening the scope of 
solutions that can be offered

Jet Press 720S, primarily 
introduced to replace the 
conventional flatbed proofing, is 
now broadening its applications 
as a production system. Holding 
the key is its capability to handle 
short-run jobs and variable data 
printing. Sou Kakinuma, the 
company’s director in charge of 
the Print Center, explains how Jet 
Press 720S is utilized:
“The printing volume of 500 
impressions seems to be a 
diverging point between offset 
printing and output by Jet Press 
720S. We have highlighted 
reduced paper waste and high 
print quality when explaining to 
our clients about the advantages 
of short-run printing with Jet 
Press 720S. Advertising agencies, 

in particular, recognized these 
benefits from an early stage, 
which resulted in numerous 
orders for public transport 
advertisements, leaflets, menus 
for a nation-wide casual Japanese 
gastro pub chain, etc. Jet Press 
720S’s variable data printing 
capability was particularly useful 
when printing menus for the pub 
chain.” Says Shouhei Munakata, 
a chief in the Print Center’s sales 
department, about offering 
variable printing solutions: “I 
recently won a contract to print 
a university prospectus that 
contains about 100 pages. It 
features information about 
several university faculties. I 
suggested that the prospectus 
be divided into separate faculty-
specific prospectuses, using 
Jet Press 720S’s variable data 
printing capability. In the end, 
the prospectus was printed 
as university-wide edition as 
originally planned. However, the 
client appreciated our unique 
suggestion, and has since 
awarded next year’s contract to us 
again.”

New package production 
orders thanks to the 
integrated production system 
covering finishing

Kyoei Media also offers the 
production of value-added 
printed materials, combining Jet 
Press 720S’s quality printing with 
various finishing applications. 
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Examples include POP displays 
and product packages using PP 
processing and punching. There 
are also cases where outputs 
from Jet Press 720S are applied 
with white overlay with a flatbed 
UV proofer, or have additional 
printing with spot colors such 
as silver and fluorescent pink. 
President Nishikiyama said:
“We are applying our technologies 
and experiences to broaden 
the range of paper sizes, paper 
thickness, paper properties and 
color gamut we can handle as 
much as possible. More recently, 
we have been exploring the 
combination of Jet Press 720S 
with other printing press or 

finishing unit to offer new 
solutions. This has resulted in 
a new contract for producing 
product packages, using Jet Press 
720S.”

Kyoei Media has tapped into its 
own technologies and facilities 
to draw out the full potential 
of Jet Press 720S, successfully 
broadening the range of solutions 
it can offer, and increasing sales.

Kyoei Media has embraced Jet 
Press 720S as new primary 
hardware and begun offering 
total solutions from planning to 
finishing, so as to further expand 
its business operations.

“We have been exploring the 
combination of Jet Press 720S with 
other printing press or finishing 
unit to offer new solutions. This 
has resulted in a new contract for 
producing product packages, using 
Jet Press 720S.”
Shintaro Nishikiyama, president, Kyoei Media
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“We explored a better proofing approach 
which are more suitable for today’s 
business environment with increasing 
demands for the reliable quality and 
speed, and settled on Jet Press 720S.” 
Kurazo Takenoue, president, Daiichi Seihan Co.



 Using Jet Press for in-house 
proof output for faster 
delivery

Tone Up Corporation and Daiichi 
Seihan Co., Ltd. jointly opened the 
Shintora Super Lab, a new site 
for manufacturing technology, in 
Minato-ku, Tokyo in June 2016. Jet 
Press 720S was installed in the 
site for the proofing of newspaper 
advertisements.

Tone Up was originally founded 
in 1919 in Minami-ku, Osaka as 
Tomita Seisakujo. The company 
mainly deals with platemaking 
for advertisements along 
with designing and producing 
paperboard displays and point-of-
purchase displays, planning sales 
promotions and producing video 
materials. 
　

Daiichi Seihan was founded 
in 1948 in Minato-ku, Tokyo 
as Daiichi Seihan Kogyo. The 
company makes printing plates 
and prepares data for newspaper 
and magazine advertisements, 
while also handling general 
commercial printing and poster 
production, using large-format 
inkjet printers.
　

The two companies have jointly 
introduced Jet Press 720S 
to solve common challenges 
for proofing for newspaper 
advertisements. One challenge 
was the difficulty in catering to 
fast delivery due to outsourcing 
press proofing, and the other 
challenge was variations in color 
reproduction, which resulted 
in unnecessary reprinting. The 

Two Japanese companies 
jointly opened a new site and 
introduced Jet Press 720S to 
improve the quality consistency 
and efficiency of proofing for 
newspaper advertisements. 
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primary objective of investment 
in the Jet Press 720S was 
to achieve digital prepress 
proofing in-house to resolve 
these challenges for better 
services. “Although proofing for 
newspaper advertisements is 
now output from a printing press 
rather than a flatbed proofer, 
analog printing is never free 
from instability issues. Since 
our contractor did not specialize 
in proofing, it was difficult to 
make proofing at consistent 
conditions. We also had to allow 
half a day for each proofing job. 
We explored a better proofing 
approach which is more suitable 
for today’s business environment 
with increasing demands for the 
reliable quality and speed, and 
settled on Jet Press 720S,” says 
Kurazo Takenoue, president at 
Daiichi Seihan. “To be honest, 
when we heard about Jet Press 
from President Takenoue about 
two years ago, we were a little 
skeptical. However, we then 
looked further into the system for 
about half a year, and found that 
it was much better than expected, 
being capable of achieving 
faithful color reproduction in 
advanced stability. We decided 
to make it a joint project to adopt 
this system, so as to ensure 
profitability,” adds Yasunobu 
Tomita, president at Tone Up.

Completely eliminating 
reprints and resolving any 
color-related concerns

With regard to newspaper 
advertisements, Japan’s color 
sample standards for newspaper 
advertisements, called NSAC, 
was updated for the first time in 
about a decade and released as 
NSAC2017 in June 2017. At the 
time of the NSAC revision, Jet 
Press 720S was used to output 
provisional color samples. This 
was because Jet Press 720S 
is capable of achieving color 
reproduction on newspaper 
in a high level of accuracy and 
stability. “The system has been 
effectively endorsed as the 
standard press for newspaper 
advertisements. This provides 
yet more evidence for the Jet 
Press’s advanced reliability. More 
than 200 sets of NSAC color 
samples had to be prepared and 
sold to newspaper publishers, 
advertising agencies and 
platemaking companies. The 
job had to be carried out with a 
machine capable of producing 
all of these samples accurately 
in prescribed colors,” explains 
Takenoue.

Tomita adds, “Newspaper 
advertisements normally require 
multiple proofs. Previously, in 
second or subsequent proofs 
output by printing press, different 
colors came out even in areas that 
were not subject to adjustment 

and not supposed to have 
changed, making it necessary 
to print it out again. In contrast, 
Jet Press can always reproduce 
prepared platemaking data 
faithfully. Since its introduction, 
we have never had to do any 
re-print, wiping away any color-
related concerns.” 

Tone Up’s Executive Officer in 
charge of visual production, 
Takahiro Ohki, agrees that sales 
staff are also strongly feeling the 
benefits of Jet Press 720S.
“For sales reps, it is so wonderful 
to see that any adjustment 
instructions they received from 
clients are exactly reflected in 
proofing. With the Jet Press’s 
absolute reliability, we can take 
proofs to clients with confidence. 
Clients’ workload has also 
been reduced because they no 
longer have to accompany press 
proofing.”

Completing what used to be a 
half-day job in less than one 
hour

In addition to quality, the two 
companies also praise Jet Press 
720S for its high productivity. It 
requires almost no preparation 
time, and delivers colors faithful 
to data from the first sheet, 
thereby substantially reducing 
loss of time compared to proofing 
with printing press.
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“It is not rare in newspaper 
advertising that a slot becomes 
suddenly available and 
immediately filled by a new 
advertiser. For this reason, 
efficiency is a must in the process 
of platemaking and proofing. 
There are times when we have to 
issue 2 or even 3 proofs for single 
advertisement within a day. When 
sending documents to newspaper 
publishers, we must prepare a 
total of 300 – 400 samples to 
cover all factories. This is where 
high productivity is required. I am 
very impressed with Jet Press’s 
mobility,” says Ohki. 

Tomita adds, “We are also happy 
about our in-house capability 
and elimination of reprinting 
achieved by the Jet Press. We have 
significantly reduced lead time. 
Jet Press can finish what used to 
be a half-day job in a matter of 
one hour.”

Mamoru Kaihara of Tone Up’s 
Visual Production section, who is 
in charge of operating Jet press 
720S, is also impressed by the 
system’s high productivity.
“Jet Press is ready to print almost 
immediately after startup, 
and requires no complicated 
maintenance. Colors are 
reproduced identically between 
the first copy and the 400th copy, 
or between day and night. The 
investment in Jet Press has totally 
changed the way we work on 
site.”

Active use for commercial 
printing and photo books

The Shintora Super Lab has 
been in operation with Jet Press 
720S for about a year. Tomita 
and Takenoue speak of making 
effective use of the site further as 
a ‘factory of the printing industry.’
“Jet Press has very high 
productivity with ample capacity 
left to be utilized. At present, 
just two companies make use 
of the equipment. Yet, in the 
future, we could invite other 
companies in the industry to 
join in, expanding the circle of 
users one by one to eventually 
contribute to the improvement 
of quality in Japanese newspaper 
advertisements,” says Takenoue.

The two Presidents plan to 
expand the scope of use for Jet 
Press 720S from just newspaper 
advertisements to the field of 
commercial printing, taking 
advantage of the equipment’s 
versatility. “We want to make 
active use of Jet Press 720S for 
short-run commercial printing 
jobs as well. The fact that Jet 
Press can handle both color proofs 
and actual printing is a strong 
advantage, because it ensures 
the reproduction of identical 
colors,” says Tomita. “Jet Press 
has a larger color gamut than that 
of offset press, and is capable of 
reproducing vivid colors, making 
it perfect for producing personal 
and commercial photo books. 

We are sure that the range of 
applications can be broadened 
even more,” adds Ohki. 

In fact, Jet Press 720S is already 
used for producing photo books in 
ultra-short run of 5 to 20 copies. 
Takenoue concludes, “I think it 
will become increasingly difficult 
for individual companies in this 
industry to invest in expensive 
hardware by themselves and 
secure human resources capable 
of handling it. The business model 
of sharing highly productive 
equipment such as Jet Press 720S 
among multiple companies for 
effective use, makes sense in 
terms of cost, the environment, 
and many other factors.”

Location:  Tokyo, Japan

Applications:   Proofing, general 
commercial print, 
high quality, short 
run photo book 
production

Jet Press 720S:  1

Installed:  2016

“With the Jet Press’s absolute 
reliability, we can take proofs to 
clients with confidence.”
Takahiro Ohki, executive officer in charge of visual 
production, Tone Up
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